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Above Map Shows Complete Reclaimed Area, Levees 


Floodways, Trafhicways 


Boulevards and Viaducts TRAFFIC WAY PLAN 


fares. 


INDUSTRIAL BOULEVARD, 130 feet in width. 
COMMERCE STREET, 150 feet in width. 


width 100 feet, maximum 150 feet. 


COMMERCE STREET, concrete ornamental 

, lighted structure. 
Capiz STREET, concrete ornamentally lighted 

" structure. 

1 West LAMAR STREET, concrete ornamentall 
lighted structure. 

CorINTH STREET, concrete ornamentally light 
ed structure. 

PRESENT VIADUCT, concrete ornamentally light 
ed structure, as at present. 

TURTLE CREEK BOULEVARD, earth approach 
concrete roadway. 

IRviNG Roab, earth approach, concrete road 
way. 

. e e 6 

A Magnificent Boulevard Will Circle Dallas County ‘oe - 














mmm Representing 100 feet wide thorough § 


ammJesignated boulevard system, minimum § 
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4 City and County of Dallas Levee Improvement 
. District and County Levee District Number Five 





] CFACIS 


Total bond issue, $6,500,000. 
Total length of levee, 25 miles 
ecord flood, 250,000 C. F. $ 
Drained area, 6,000 square miles. 
Present value of lands, $3,272,000. 
Total area reclaimed, 10,000 acres. 
Total length new channel, 15 miles. 
Floodway capacity, 500,000 C.F.S. 


Total yardage, 18,000,000 cubic 
yards. 


Estimated future value of land (By 
Members of the Dallas Real Es- 
tate Board) $47,000,000. 


Dragline machines at work, 10. 


Typical levee section, height 30 feet, 


—— 








base 154 feet, crown 4 feet. 











. This area is being reclaimed for industrial 
development. The cost will be paid by 
owners of land within the district on a 
basis of benefit assessments. 
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Coordinating with this plan the City of 

















Lorough: ; 
Dallas will expend for storm sewers and 
vidth underpasses, $3,200,000. The County of 
Dallas will expend for bridges and roads 
an $3,119,000 and in addition to this the 
Linimut P ‘ « ° 
fea. | great railway companies will reform their 
“d structures at a cost of approximately $2,- 
nena) 000,000, also laying main switch tracks, | 
lighted at their cost, within the district. All pub- 
lic utilities including interurban and street 
nentally car lines will conform to the plan of re- 
ios clamation at their own cost of approxi- 
y Hg mately $1,000,000. Levee district will ; 
ky light expend $6,500,000. Property owners ; 
within the district will expend approxi- ‘) THE ABOVE PHOTOGRAPH SHOWS A VIEW 7} 
proach mately $2,500,000, or a total net expendi- é OF MAIN STREET IN DALLAS TAKEN IN 1872. (7 
fod ture of approximately $18,319,000. 
YOUNG me 
“THE STONE THAT WAS REFUSED BY THE BUILDER SHALL BECOME THE KEYSTONE” 
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Business Men Are Returning 


to Their Desks 


‘They Are Anxious to Know 
What is Going On in the Trade 


R=) from a vacation at the seashore or in the 
mountains hundreds of Dallas and Texas business 
men are returning to their desks anxious to get back 
in touch with what is going on. 

The mail is gone over eagerly and advertising litera- 
ture is given a careful reading for new developments. 
Matters that were put off just before leaving or during 
the dog days of August are coming up for action. 
Now is the time a business man is most ate to 
selling literature. 

Announcements, descriptive matter, broadsides, fold- 
ers, and invitations to do business should go out at once. 


Boyd’s, with three big presses, two fast Kelly presses, 
two jobbers, four linotype machines, day and night 
service, is in excellent position to give fast service on 
printed matter. 


‘Phone Us at 2-8043 


(SPECIALIZING ON GOOD PRINTING SERVICE ) 


BOYD PRINTING COMPANY 


1323-25 Woop STREET — PHONES: 2-8043; 2-8044 
DALLAS, TEXAS 
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Two Events - -- - 


Mark the Full Swing of 
ALL BUSINESS in Dallas 


One is the State Fair..... bringing 
thousands of visitors to Dallas 
creating an atmosphere of zest and 
activity that finally banishes sum- 
mert’s lassitude. 





The other is the Annual Fair Issue 
of the Dallas News.....the year’s 
greatest journalistic triumph 
courier of progress and center of 
news and business interest for the 
entire Dallas territory. 





A #* S#* £ SS Lb 


Ye genoa Interest of readers in The News’ an- 

will be published : “ae “ 

Sunday Morning, nual Fair Edition, built up through 

October 13, 1929. years of outstanding accomplish- 
ment, makes this the most effective 
as well as best-patronized issue 


of the year. 


Tbe Dallas Morning News 
Texas’ Greatest “Newspaper 
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The “Y¥ and E”’ trade mark is the symbol of 50 
years’ leadership in the office equipment industry. It 
4s the mark of quality—high standards of workmanship 


ee eee @ Pornts oF 
SUPERIORITY 


in 
*Y and E”’ steel files 


ERE’S just the file every 
office needs—the new“‘Y and 
E” “s700” line. They combine 
quality, beauty and capacity. Fin- 
ished in olive green, walnut or ma- 
hogany and made to accommodate 
all of your records;correspondence, 
legal and bill size papers, card rec- 
ords, checks and storage. 















**Y and E”’ steel files 
are economical 







These six exclusive and valuable fea- 
tures make the new “5700” line ideal for 
your office: 









1 A complete line. All 5700” cabinets 
can be stacked side by side. Buy as 
you need. 









Drawers on easy rolling slides. In and 
out at a touch. 





ese 





Drawers come all the way out. Every 
inch available for use. 


Utmost capacity. 26-% inch drawer 
depth. 






Rene omar rE 





Electric welding and strength of de- 
o9 sign give unusual rigidity. 


ED 6 Equipped with duane latches, bronze 
Office Equipment 





mn -& W bP 







drawer pulls and bronze label holders. 


cachaea etea cece 





In addition to the “‘5700”’ line 






STEEL AND WOOD FILES + STEEL SHELVING ; there are many other styles and 
99 
DESKS 7 SAFES » OFFICE SYSTEMS AND SUPPLIES types of “Y and E” files for every 
* BANK AND LIBRARY EQUIPMENT purpose. Phone the “Y and E”’ store 
SvTewarr Gene (Go. 
1810 MAIN STREET OALLAS, TEXAS 





COMMERCIAL STATIONERS 
DALLAS 





















































Published monthly by the Dallas Chamber of Commerce. 
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OFFICIAL PUBLICATION OF THE DALLAS CHAMBER OF COMMERCE 


Entered as second-class matter, Feb. 6, 


Subscription price, $1.50 per year. 
1922, at the Postoffice at Dallas, Texas, under act of March 3rd, 1879. 
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@)|T THE forefront in the develop- 
@| ment of Dallas are the member- 
ship, directors and staff of the 
Dallas Chamber of Commerce. 
{ That group of business and 
professional men stand ready not 
only to aid every movement for the bet- 
terment of the city as a whole but to repel 
any that the keenest judgment of the best 
men of the city deem unworthy. 








The organization is the one centralized 
organization through which the collective 
efforts of individuals may be registered 
for the promotion of the community's 
civic, commercial and industrial welfare. 


This collective effort must be continu- 
ous if it is to be effective. Further, it must 
grow in direct proportion to the growth 
of the city. As the life of the city ex- 
pands so must the activities of the Cham- 
ber of Commerce expand. 

Splendidly representative of the city 
as the membership is today, there are 
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The most impressive 


(Preparing for 1930 


Dallas Chamber of Commerce Plans to 


Extend Its Activities 


ee ae 


Neither men nor nations 
can live alone. Man is his 
brother’s keeper and his 
life is a barren one if he 
has not found time in the 
pursuit of his own fortune 
to aid his neighbors and 
friends. 


S- CA) 


many firms and individuals not partici 
pating in the benefits of membership nor 
deriving the satisfaction of having con- 
tributed their bit to the community. 


With this in mind the officers and di- 
rectors, representing the entire member- 
ship, have announced a membership cam- 





skyline this side of New York 





paign September 24, 25 and 26, in an 
effort to bring more nearly the whole 
city into a program of civic development 
never before attempted in Dallas, on such 
a scale. 

A membership committee, with L. T. 
Blaisdell as chairman, has been appointed 
and several hundred workers selected by 
the committee to undertake the task of 
increasing the membership list of the 
Chamber. 

Other members of the committee are 
Ben Ball, Milton F. Brown, Paul Danna, 
Douglas Damron, O. A. Fountain, E. J. 
Gannon, Jr., John R. Haven, Hayden H. 
Hudson, Clifton M. Linz, W. Marion 
Newman, M. J. Stooker and W. R. Wil- 
son. 

Every member of the Dallas Chamber 
of Commerce is urged to assist in this 
campaign, whether or not he may be des- 
ignated as an official worker. 

Some of the reasons for the proposed 


(Continued on Page 34) 








|ALLAS business men who often 
find themselves grabbing docu- 
ments and stufing them into 
brief cases for hurried trips to 
distant points are now having 
their yen for time sated by the 
six passenger air lines operating out of 
Dallas in every general direction. 

The satisfactory service being offered 
by these lines and their excellent opera- 
tions records have inspired the confidence 
of the traveling men as well as the busi- 
ness executive who has to make an occa- 
sional trip. Reports will show that more 
than ninety per cent of the traffic pass- 
ing over these various lines is attributable 
to the businessman class of traveler. 

The lines serving Dallas are Southwest 
Air Fast Express, Inc., better known as 
Safeway Air Lines, Texas Air Transport, 
Inc., with central offices in Fort Worth; 
Braniff Air Lines, a division of the Uni- 
versal Air Lines System, and Delta Air 
Lines. 

The Safeway operates tri-motored 
fifteen-passenger Ford cabin monoplanes 





Passenger 
Air [Transportation 


..... Serves Dallas Well 


By FRANK PHARES 


Southern Representative Safeway 


on daily schedule, offering the traveler 
one-day service to Fort Worth, Oklahoma 
City, Tulsa, Coffeyville, Kansas City, 
Springfield and St. Louis. In carrying out 
its slogan of “Air by day and rail by 
night,” a traveler may leave Dallas 
by Safeway at 8:45 a. m. and arrive 
by air-rail service the following morning 
in Chicago, Detroit, Cincinnati, Cleve- 
land, Buffalo, Pittsburgh, Milwaukee, 
Rochester, Minn., Minneapolis or St. 
Paul, and many other distant cities in 
traveling to which all-rail the business 
man loses much valuable time. 


Texas Air Transport operates two 
lines into South Texas, one to Houston 
and Galveston by way of Waco, the other 
to Brownsville by way of Waco, Austin, 
San Antonio. Connections are made at 
Brownsville with the Pan American sys- 
tem for Mexico City. On the northbound 
schedule one-day service from Mexico 
City to Dallas is offered through the con- 
nection of these two systems. T. A. T. 
also offers daily service from Dallas to El 
Paso by way of Fort Worth, Abilene, 


Air Lines 


Sweetwater, Big Spring, Midland. Sin- 
gle motored Travelair six-place cabin 
planes powered with Wright Whirlwind 
motors are used on the South Texas runs 
and single motored Fokker six-place cabin 
ships powered with Pratt & Whitney 
Wasp motors are used on the El Paso run. 


Braniff Air Lines operate a daily sched- 
ule offering service from Dallas to Deni- 
son, Wewoka, Okla., Seminole, Okla., 
Oklahoma City and Tulsa. The planes 
leave Dallas daily at 3:15 p. m., arriving 
in Tulsa and Oklahoma City at 6 p. m. 
Single motored Travelairs, Hamiltons and 
Fairchilds are the equipment used by 
Braniff. 


Delta Air Lines, equipped with Trav- 
elair six-place cabin planes, powered with 
Wright Whirlwind motors, operate on 
daily schedule from Dallas to Shreveport, 
Monroe, Jackson and Birmingham. The 
service may be extended soon to Atlanta, 
in the event traffic increases and there 
is a stronger demand for service to that 
point. 















































Above is shown the architect's drawing of the most modern airplane hangar in the South, for which construction bids are now being 

asked by the Dallas Airports Utilities Corp., an organization sponsored by the Dallas Chamber of Commerce. Both the hangar and 

the administration have been leased, with option to buy, to the Southern Air Transport for a period of three years. Construction 
will be started immediately after the opening of bids September 20. 
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HE State Fair of Texas officials 
are preparing to give to Texas 
43 and the Southwest the greatest 
(neg) State exposition ever staged. 
~“FS This statement may have a fa- 
~*'? miliar ring—it is an often made 
one. It is made each year, truthfully be- 
cause new features are being added and 
old ones improved since the organization 
of the fair forty-three years ago. 

Below are listed some of the attractions 
of the 1929 show. The four major ones 
are “The Red Robe” in the auditorium, 
the Hagenbeck-Wallace Circus in front 
of the grand stand, the championship 
rodeo in the new livestock coliseum, and 
the combined Horse Show and Style Re- 
vue in the coliseum. 


<u 
@ome ow V\N } cis 
NOW HONE v\ ms \Vi7 Q 19) 


v OOK A me y 

(THEM LATER Ley ot min a - 

GO OVER HERE 4 me vTP » 

Avo SEE THE EIN yO) Mey ST | 
AN SRW me cx gm f 4 +” 

\ THE WE 9 PRL = erie) / 

.% SNAKE ~ —)* { — } a, 





Cer 


\ yes N Ua He HAVE LUERY 


BE WEIL 
Wilh THE OLD 
AME RICHIE FAVO 
THE HOT DOG 





80.17 NO-~S 


( vOT THE DOLL 
= DON U THROWAT THE 
~- by ' i ATCH 
~~ £69 wil Pi 
ie” “9 el BeLL INTHE 
KEE 


a » VES AN \ 
n OF) wim” 4 
KZ y U ~ 






Texas Offered..... 
(Biggest State Fair 
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And added to these major attractions, 
there are twenty rides and amusement 
devices on the State Fair Permanent 
Amusement Area; there is the Hagen- 
beck-Wallace menagerie, the world’s 
largest traveling zoo; the Morris and Cas- 
tle Shows, midway attractions, with ten 
rides and twenty amusements; three foot- 
ball games of intersectional interest, and 
four minor football games; and many 
other attractions that will be of interest 
to the sight-seer. 


The first state-wide band contest ever 
to be held willbe held during the coming 
fair, when $10,000 in cash prizes will be 
awarded the winners of the various 
classes. The contest is being held under 
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the auspices of the State Band Teachers’ 
Association. Many entries are already be- 
ing received from bands in all parts of 
the state. 


The educational exhibits are going to 
be the talk of the fair world at the 1929 
State Exposition of Texas. There will be 
a radio show, showing the development of 
radio from the time Marconi completed 
the first receiver set, until the present day 
when there is a radio in practically every 
home; there will be a citrus show; with 
exhibits from the three citrus and garden 
spots of the world, Rio Grande Valley, 
California and Florida; there will be an 
aviation exposition; there will be an au- 


(Continued on page Twenty-six) 
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IMPORTANT NEWS 





New Branches 


Branch facilities for sales, distribution 
or manufacturing were established in Dal- 
las during August by twenty-three con- 
cerns of sectional or national importance, 
making the total of such branches for the 
first eight months of 1829, 154. This to- 
tal compares’ favorably with the total of 
163 for the entire year of 1928, the rec- 
ord year, and with 88 for 1927, before na- 
tional advertising was started by Indus- 
trial Dallas, Inc. 

The branches established during Aug- 
ust were: 

Nyal Company, Detroit, Mich.; manu- 
facturers of drugs and chemicals; South- 
western branch located in the Interstate 
Forwarding Company Building. 

American Cottonpickers’ Corporation, 


St. Louis, Mo.; office established at 1108 
South Ervay Street. 


Humphreys-Godwin Company, Mem- 
phis, Tenn.; cottonseed products; buying 
office established at 612 Thomas Build- 
ing. 

Three Rivers Glass Company, Three 
Rivers, Texas; manufacturers of bottles; 
offices of the general sales manager, F. L. 
Glover, moved from Three Rivers and es- 
tablished in the Santa Fe Building. 


Ethylizer Corporation of America, 
New York, N. Y.; sales office located at 
1403 Allen Building. 


Rutenber Electric Company, Inc., Ma- 
rion, Ind.; manufacturers of electric heat- 
ing and cooking apparatus; sales office lo- 
cated at 1526 Kirby Bldg. 





BANK CLEARINGS 


1928 


+ $229,304,531.28 


January 

February 202.756,886.66 
March 218,410,753.88 
April 199 600,686.28 
May - 206,895,503.35 
June - 200.643 340.36 
July - 198,047,700.20 
August 209,277,120.12 
September 261,719,706.9; 
October 320,700,640.45 


268,579,277.12 
259,564,606.14 


$2,775,500,725.75 


November 
December 





Total 
BUILDING PERMITS 
1928 

January $ 619,989 
February 584,634 
March - 858,466 
April 798,573 
May 580,560 
June 781,701 
July - . 870,532 
August 750,544 
September 835.144 
October 592.651 
November 717.617 
December 521,799 

Total (Dallas proper) *$14.381,694 

GAS METERS 
1928 

January 64,881 
February 65,021 
March 65,532 
April - 65,712 
May . . 65,892 
June 66,030 
July - . 66,081 
August . - 66,129 
September 66,180 
October 66,240 
November 66,289 
December 66,303 





Watching Dallas Grow ..... 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK DEBITS 
1928 


1929 1929 
$265,365,726.24 $236,596,000 $287,306,000 
220,677 ,360.88 214,275,000 235,300,000 
243,485 ,065.89 230,033,000 271,141,000 
228,307,179.67 209,427,900 248,497,000 


216,624,838.08 213,709,000 233,971,000 








195,818,474.36 212,089,000 217,138,000 
216,056,756.41 203,320,000 223.645.000 
220,008 ,508.00 211,024,000 237,562,000 
263 .237,000 
303,578,000 
27% ,024,000 
297,946,000 
$2,.868,258,000 
POSTAL RECEIPTS 
1929 1928 1929 
$880,453 $316,629.65 $328,109.57 
$467,022 348,879.00 326,162.35 
1,708,728 339,673.60 357,601.65 
1,294,212 304,437.00 325,033.60 
550,880 283 274.29 345,126.20 
469,550 293 806.67 295 462.39 
416,940 283.430.35 298 382.42 
501,331 306,268.20 325,046.00 
338,050.50 
374,047.74 
354,004.36 
428,475.83 
$3 ,970,957.00 
TELEPHONES 
1929 1928 1929 
66,401 67,143 68,752 
66,480 67,347 68 ,802 
66,520 67,697 68,902 
66,601 67,902 68,962 
66,652 68,114 69,021 
66,681 68,321 69,048 
66,711 68,401 69,113 
66,764 68,496 69,180 
68,551 
68,599 
68 640 
68,701 
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Lorenzo E. Anderson & Company, St. 
Louis, Mo.; investment bankers; sales of- 
fice located at 202-3 Republic Bank Bldg. 

Woods & Thorburn, Liverpool, Eng- 
land; cotton merchants; buying office |o- 
cated at 603 Cotton Exchange Bldg. 

Strachan Shipping Company, Savan- 
nah, Ga.; steamship agents; office located 
at 209 Cotton Exchange Bldg. 

Belding-Heminway Company, Inc., 
New York, N. Y.; manufacturers of silk 
thread, fabrics and hosiery; sales branch 
for Southwest located at 311 Southland 
Life Bldg. 

Globe & Rutgers Fire Insurance Com- 
pany, New York, N. Y.; Texas branch 
office located in Santa Fe Bldg. 

Flamingo Metal Aircraft Corporation, 
Cincinnati, O.; manufacturers of air- 
planes; sales office at 1526 Kirby Bldg. 

Delta Air Service, Inc., Meridian. 
Miss.; operating air passenger line from 
Dallas to Birmingham; terminal office es- 
tablished Hangar No. 7, Love Field. 


N. P. Severin Construction Company, 
Chicago, Ill.; general contractors; office, 
1824 Federal St. Building new Federal 
Building. 

The Osgood Company, Marion, O.; 
manufacturers of steam and gas shovels, 
drag lines, etc.; sales and service branch, 
with stock of repair parts, 3117 Com- 
merce Street. 

Potosi Tie & Lumber Company, St. 
Louis, Mo.; treated and untreated poles, 
ties, etc.; sales office, 1201 Allen Bldg. 

Bay Chemical Co., Inc., New Orleans, 
La.; sales office, 201 Allen Bldg. 

Cable Radio Tube Corporation, Brook- 
lyn, N. Y.; district sales manager, 318 
N. Windomere Street. 

Rivoli Dress Company, New York, N. 
Y.; wholesale ladies’ ready-to-wear; dis- 
tributing branch with complete stocks, 
1108 Commerce Street. 

Sonatron Tube Company, Chicago, 
Ill.; radio tubes; district sales manager, ©. 
R. McKinnon, established offices in Dal- 
las. 

Carrier Engineering Corporation, 
Newark, N. J.; heating, ventilating and 
air conditioning systems; headquarters for 
Texas, Oklahoma, Arkansas and Louist- 
ana, established at 2706 Commerce St. 

Wisconsin De Luxe Doll & Dress Co., 
Milwaukee, Wis.; manufacturers of car’ 
nival supplies, novelties, etc.; branch fac- 
tory to serve the Southwest established at 
2219 Commerce Street. 


DALLAS 
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Business Opportunities 

Dinat Corporation, 100 East 42nd St., 
New York, N. Y., manufacturing port- 
able, all-steel restaurant equipment, wants 
« distributor for the Southwest. 

Bruce Products Corporation, 5075 
Grand River Avenue, Detroit, Mich., 
producing a line of cleaning and polishing 
materials, wants a manufacturers’ agent 
at Dallas to handle the line. 

Langlotz & Company, Inc., 59 Pearl 
Street, importers, want to establish con- 
tact with salesman in Dallas interested in 
handling a special line of metal enamel 
signs imported from Europe, on a com- 
mission basis. 

Allan Knitting Corporation, 1270 
Broadway, New York, N. Y., making a 
line of sweaters retailing for one dollar 
each, want sales agent or jobber for line 
in Texas. 

Bittick-Ballard Company, Taylor, 
Texas, distributors of Westinghouse 
electric service plants and batteries, Uni- 
versal coolers and A. B. C. Washing Ma- 
chines, want sub-distributor at Dallas for 
North Texas district. 

Bathroom Specialty Company, Tren- 
ton, N. J., making a line of china bath- 
room accessories and porcelain specialties, 
want sales organization or manufactur- 
ers’ representative to handle line. 

Schofield-Burkett Construction Com- 
pany, Macon, Ga., is seeking a sales en- 
gineer for the Dallas district for the ex- 
clusive sale of cable drag line systems. 

DOOD 


October Conventions 

An average of more than a convention 
a day for 1929 was assured during the 
past month when conventions already 
held or listed for the remainder of the 
year reached 368. It is likely that a num- 
ber of other new conventions will be 
added to the list before the year ends. 
This is the first time in the history of 
Dallas that this goal has been achieved. 

Several important conventions were 
listed during the past month for 1930 or 
later years. Among them were the Na- 
tional Association of Postal Supervisors, 
September, with an attendance of 350, 
and the United National Association of 
Post Office Clerks, meeting just in ad- 
vance of the Supervisors, with an attend- 
ance of about 1,500. The Southwestern 
Association of Nurserymen will meet here 
next September, with about 150 in at- 
tendance, and the Texas Confederate 
Veterans will meet here for the first time 
in more than a score of years with an 
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attendance of perhaps 1,500, including 
Sons of Veterans and other relatives, An- 
other national convention listed was the 
Phi Sigma Fraternity, to meet here in 
1931. This gathering is held biennially. 


October, of course, brings more visitors 
to Dallas than any other month due to 
the State Fair, with its average annual at- 
tendance of 1,000,000, with possibly 
nearly half of these visitors. Following is 
the list of gatherings so far listed for 
October, many of which meet during the 
Fair: 

Oct. 7-12 —J. C. Penney Company, 
Sales Conference. 

Oct. 16-17 — Texas Eclectic Medical 
Association. 

Oct. 17-19— Southwestern Railway 
Development Association. 


Oct. 18—133rd Field Artillery Reun- 
ion. 

Oct. 12-27—State Fair of Texas. 

Oct, 21-22—Texas Baby Chick Assn. 


During State Fair— 

Texas Pediatric Society. 

Statewide Bank Contest. 

State Band Teachers’ Assn. 

Buckner Orphan’s Home 

Club. 

National Fraternal Society for the 

Deaf (Southwestern Chapters). 

Texas Swine Breeders Assn. 

Texas Commercial Executives Assn. 

Texas Kennel Club Show. 

Texas Jersey Cattle Club. 

Texas Homeopathic Society. 

Texas Automotive Jobbers Assn. 

Southwestern Automotive Jobbers As- 
(Continued on Page 27) 


Alumni 








Summary of ........ 
Industrial Development 
Report for August and Summary for Eight Months of 1929 
Total new concerns previously reported - 498 
New concerns established in August 63 
561 
Manufacturing plants previously reported - -~- ~- ~- - 70 
Manufacturing plants established in August - - - ~- ~- 7 
77 
Wholesalers and distributors previously reported - + 4 132 
Wholesalers and distributors established in August - ~- ~~ 23 
155 
Retail concerns previously reported - 107 
Retail concerns established in August 8 
EID 
Miscellaneous concerns previously reported - - - ~- ~- 185 
Miscellaneous concerns established in August a a 25 
210 
Branches of national or sectional concerns previously reported 131 
Branches of sectional or national concerns established in August 23 
154 
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Organizing Philantrophy° 


By Katherine Hall 


| MAN setting out to make pins by 
his unaided labor could scarcely 
produce a pin a day, whereas, if 
several combine in the business 
of pin-making, each is enabled 

7) through the division of labor to 
many thousands a day. So Adam 
Smith once stated. 





If pin-making represents commerce to 
illustrate the principle of cooperation, it 
also represents social work. In the last 
half-century social workers have begun to 
profit by the example of great “get to- 
gether” movement in business. 

The most concrete illustration of co- 
operation of welfare and character-build- 
ing agencies in Dallas is the annual Com- 
munity Chest campaign in November. But 
however much the Dallas business man 
appreciates this single constructive effort 
ot Dallas agencies, he can have still 
greater appreciation for the cooperation 
that the Community Chest has introduced 
in Dallas “backstage” of the campaign. 

Agencies getting their funds under the 
same system of supervision naturally 
come to have greater identity of interests 
and their year-round job of properly dis- 
tributing campaign funds brings them 
into even closer working agreement than 
their union at campaign time for the 
money-raising job. This has eliminated the 
greatest stigma of social work—petty 
competition. 

There has been much of this “back- 
stage” year-round harmony worked out 
by the Chest agencies. One salient project 
is well established and another coopera- 
tive project on its way. 


The well-established project is the Con- 
fidential Social Service Exchange, which 
is a central index for all agencies engaged 
in welfare work. Because it is open to 
and extensively used by those organiza- 
tions which do not belong to the Chest 
it promotes further organization and 
practical good will throughout the com- 
munity. 


A card file is carried on each family 
known to any charitable agency. When 
this family applies to another organiza- 
tion, information is immediately ex- 
changed in order that intelligent under- 
standing may be reached between all per- 
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sons endeavoring to assist the family. 
When it is known that the Exchange has 
more than 60,000 cards representing just 
such families or individuals, it is easy to 
appreciate its economic value. 


For instance the A family are receiving 
material aid from the United Charities, 
health supervision from the Dallas County 
Tuberculosis Society because Mr. A has 
tuberculosis, and medical care at Baylor 
Free Clinic. Each agency has planned 
with the other on what is to be done for 
the entire family. On the other hand the 
A family has been inclined to beg the 
Salvation Army and the Travelers’ Aid 
for additional help without telling these 
agencies of their help from the other 
organizations. These two called the Ex- 
change and found the United Charities 
has assumed the responsibility and refer- 
red the family back to that agency to avoid 
duplication of work and the possibility of 
pauperizing the family. 


In the last year 12,266 families were 
recorded on the files. The Exchange 
means to Dallas something more than an- 
other item of “red tape” in social work. 
In some instances as many as twenty 
agencies or individuals call on one family, 
all of them ready to help the family and 
ignorant of its extensive begging activity. 
The Exchange eliminates fake beggars. 
It has already become sufficiently utilized 
to cause the rehabilitation of a large num- 
ber of families who before had found it 
easy to beg their living from day to day 
throughout the city. When the respon- 
sibility is left with one agency, it gives 
that agency, after study of the family sit- 
uation, the power to enforce a constructive 
program, possibly to persuade the family 
head to work or to take the medical treat- 
ment that will guarantee a physical condi- 
tion fit for work. 


The second project undertaken by the 
Community Chest for further saving and 
greater efficiency to the beneficiary is a 
children’s service agency which is not yet 
a reality but which is gaining rapid head- 
way among child welfare agencies and 
interested individuals of Dallas. 


This agency would be directly respon- 
sible for every dependent child in the city, 
not only for his placement into the proper 
institution boarding home or foster home, 





but also for his welfare thereafter. Dallas 
child welfare agencies have attempted to 
the best of their ability to secure proper 
placement for their young clients and to 
check on their welfare thereafter. Their 
inability to handle the situation thorough- 
ly has been due to the fact that the city 
does not have an adequate medium. 


The proposal is now being considered 
by the Child Welfare Council, which in- 
cludes representation from all child 
agencies, and which was organized by the 
Community Chest to accomplish closer 
working aims. 


As outlined by Executive Secretary 
Henry: T. Levy of the Community Chest, 
the plan calls for fairness to the depend- 
ent child as the first consideration. 


“Trained workers would not handle the 
needy and unfortunate child as a left- 
over of family casework to be parked in 
the most convenient place possible. The 
psychiatric worker at the children’s agency 
would become acquainted with the child 
and his needs. The agency would co 
operate with child-caring institutions and 
boarding homes and would regulate the 
flow into these homes to avoid overcrowd- 
ed conditions and to assure each child of 
suitable environment. 


“Dallas because of its industrial growth 
is necessarily a magnet for social problems 
that drift into it from the country. Unless 
we develop facilities for preventing the 
breakdown of families subjected to these 
changing conditions, or unless we repair 
the damage before the breakdown has 
gone too far, the charitable burden of the 
city is destined to be too great to be 
borne. 


“The children’s agency workers will be 
able to solve many problems without tak 
ing children into custody at all. By keep- 
ing family life intact, the community will 
not have to give long-time support to the 
children of the many “broken” families. 
This will be better for the child and fo: 
the city. It will restore the self-respect 
and increased efficiency of adults wh: 
otherwise might have been a drag on the 
community. 


Houston has established a children’s 
bureau and many large cities of the coun: 
try have maintained such agencies for 
many years. 


DALLAS 
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HE Oak Cliff Little Theatre is 
now under construction. What 
trite words! To the many friends 
4))| and lovers of the Oak Cliff Little 
“Q°,| Theatre they mean much more, 
but to the people who don’t 
know they mean just what they say, and 
that is: that a new building is going up in 
Oak Cliff. 

For three years a small group of people 
who love Oak Cliff and the drama have 
struggled to produce the type of plays 
the theatre lover wants. Without the 
proper facilities, without their own build- 
ing, without much support from Dallas 
proper they have given five or six plays 
a season, and now in the fourth year since 
birth, the Little Theatre is opening in its 
own building. There will be centered the 
work, the hopes and the ideals of the 
organization for many years to come. 














The building is not going to be pre- 
tentious. It will be small with a seatng 
capacity of approximately 250 people, but 
it will be home. The stage is going to 
be as modern asa stage can be. There will 
be no limited expenditure on the fixtures, 
and as it should be “the play is the thing.” 
The weary players will have something 
at last to call their own. 


When the Oak Cliff Little Theatre first 
started it was sponsored by Martin Weiss, 
the Fine Arts Society and the Oak Cliff- 
Dallas Commercial Association. It was 
only a group of about 25 people at that 
time. After the first play the organization 
took out its own charter and people be- 
came more interested in the movement. 
Whispers were going about that it must 
be something quite worth while if the ones 
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By Mona Lawton 


interested would hang on so determinedly. 
More people saw the plays, and there was 
a general air of work and hope and ideal- 
ism about the Little Theatre movement 
which was catching. Before the first sea- 
son closed the Little Theatre numbered its 
members around two hundred. 


The first president of the Oak Cliff 
Little Theatre was Mrs. E. H. Server, an 
all around club woman. Mrs. Server serv- 
ed in that capacity for two years then 
Robt. O. Barnes was elected to succeed 
her. Mr. Barnes had been secretary and 
treasurer under Mrs. Server’s regime, and 
had been a great believer in the move- 
ment from the time it first started. He 
had time not only for his personal busi- 
ness interests—which were many—but 
gave enough to the Little Theatre to put 
it in a position to have its own building. 


Mr. Barnes has lived in Oak Cliff since 
1913, moving here from Tahlequah, Ok- 
lahoma, the Indian translation of the 
name “Tahlequah” meaning “The Land 
of many Springs.” He went to High 
School in Oak Cliff then to Southern 
Methodist University in Dallas where he 
graduated. When he finished school he 
organized the Jefferson Bank and Trust 
Company which in the early part of 1929 
consolidated with the Oak Cliff Bank 
and Trust Company. 


In 1927 Mr. Barnes resigned from the 
bank and went to the Southland Ice 
Company where he held the position of 
Sales Manager. He now holds the posi- 
tion of Assistant Secretary and Treasurer 
and District Manager. The Southland Ice 
Company is one of the largest institutions 
of its kind in the South. It has 6 plants 








and 24 stations in Oak Cliff besides plants 
in 10 other towns in Texas. 

For more than six years Mr. Barnes 
has been interested in the civic develop- 
ment of Oak Cliff having organized what 
is now known as the Kiwanis Club serv- 
ing as its first president for two years, 
also being a director of the Oak Cliff- 
Dallas Commercial Association for two 
years. When questioned about the need of 
a Little Theatre he stated he thought it 
was as necessary to the education of the 
people as the schools and churches. 

The play given by the Little Theatre 
after taking out its own charter was “Ice 
Bound” that drama of old Maine which 
had a successful run in New York in 
1920. They followed it with such current 
successes as “Within the Law” and “The 
Brat” using talent from Oak Cliff. The 
players have all been interested in dram- 
atic work for many years, and feel as 
though they had been working for some- 
thing definite now that the new play- 
house is under way. 

Each performance given the past three 
seasons has been under the most trying 
circumstances. It was necessary to have 
at least five buildings at the disposal of 
the group, each building being loaned to 
them by people who were interested in the 
movement. One building was used for the 
office, another for rehearsal room, one for 
the building of sets, and one with the 
proper height for the painting of scenery. 
Then it was necessary to have the High 
School for the performances. In all this 
time the personnel of the Little Theatre 
worked with the grimmest determination 
and the highest hopes. That they would 

(Continued on page Thirty-two) 
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Host to Southwest 


By Homer D. Wane, Vice President and General Manager 
DALLAS CHAMBER OF COMMERCE 


5 HE State Fair of Texas is essentially a State-wide affair, 

with influence extending into neighboring states and with 
even national recognition as the largest State Fair in the United 
States. 


But there is one fact that remains. It originated in Dallas, spon- 
sored by Dallas citizens, is located in Dallas and its success or fail- 
ure depends upon the support given it by Dallas people. 


Many years ago the Fair assumed an important place in the 
development of Texas. That place it still holds today, by virtue 
of a generous Dallas support. It was recognized that Dallas owes 
its prosperity, its development, both past and future, to the State 
and to the Southwest. It was realized that if Dallas is to grow she 
must influence her trade territory to grow. Thus the State Fair. 
Though there has been a tremendous growth in the city since the 
organization of the State Fair forty-seven years ago, the relation- 
ship between Dallas and the State which supports it has not 
changed. Dallas still owes its very existence to its surrounding ter- 
ritory and there is no more vital factor in the scientific upbuilding 
of that territory than the State Fair of Texas. 


I want to urge every citizen of Dallas to attend the Fair, not 
only once but many times, and especially on Dallas Day. They 
might even go further and urge their friends in other cities to 
schedule their visits in order that they may attend the Fair. They 
will not be disappointed. 
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The Employers 


Casualty Men 
Offer Every Bus- 
iness Man FREE 
ANALYSIS and 
INSPECTION 
SERVICE on all 
types of Business 
and Automobile 
Insurance ... no 


matter if it’s not 




































































Give the Employers Casualty Man 
a Day with all of your Policies 
—His Analysis is Free + + + + 


EARS of personal insurance 

experience—and the combined 
insurance knowledge of centuries 
—will be reflected and concen- 
trated in the one day that you 
give the Employers Casualty man 
for a check-up of your insurance 
policies. 
Such an analysis and inspection 
might reveal that you are now 
carrying just the right amounts of 
all types of insurance—in which 
case you will have the satisfaction 
that comes from knowledge of this 


fact. But chances are that this ex- 
pert will be able to show you how 
to save hundreds of dollars yearly 
in insurance premiums — and at 
the same time improve your pro- 
tection. 


Call an Employers Casualty man 
now—give him one day with your 
policies to get the facts, for what 
they may be worth to you. This is 
the last month of our Special In- 
spection Service Campaign. Take 
advantage of it now. 




















EMPLOYERS 
CASUALTY 


an E.C.C. Policy 
... the Service 
is FREE during 














JUNE, JULY, COMPANY 
AUGUST and Texas Offices: Other Offices: - 
ABILENE Corpus Cuaistt Houston Trier Kansas City St. Louis 
SEPTEMBE R. AMARILLO DaLias Lussocx Waco New OrLeans SHREVEPORT 
AustTINn Ex Paso San ANGELO Wicnita Fatis Oxtanoma City Tusa 
BeauMoNntT Fort WortH San ANTONIO 
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Common Sense 


Essential to city building and progress, 
through activities sponsored for good 
citizenship and by good citizens, is the 
work of the Chamber of Commerce of 
any city, and this has long been recog- 
nized. Only recently, however, has the 
Junior Chamber of Commerce movement, 
including in its personnel the younger 
business, professional, and civic leaders of 
a community, come to the fore as a vital 
factor in community life. 

“Learning by Serving” is the. motto 
of these young men, who band together 
primarily as an auxiliary to the Senior 
Chamber of Commerce, having their own 
officers, institution and program of work, 
yet with the conscious objective of fitting 
themselves for places of responsibility in 
city service and Chamber of Commerce 
work, and working always with the ad- 
vice and counsel of the senior organiza- 
tion. 

More than one hundred of these young 
men’s organizations, with the ranks con- 
stantly increasing, of which the average 
age limit is 35 years, are functioning suc- 
cessfully in the United States, and have 
been given marked recognition by not only 
the city officials and Chamber of Com- 
merce leaders in the communities where 
they operate, but also by leading business 
men all over the nation and by the Cham- 
ber of Commerce of the United States 

Realization of the potential power of 
the younger men cf a community, and 
the value of obtaining and holding their 
interest in civic affairs, was one of the 
many outgrowths of the war, and estab- 
lishment of the Junior Chamber of Com- 
merce is a post-war movement. The first 
organization was formed in St. Louis, 
from which grew the United States Jun- 
ior Chamber of Commerce, the strong 
national movement now encircling the 
nation. 
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In every Chamber of Commerce pro- 
gram for advancement of.its city there 
are always those projects which have an 
especial appeal to young business men, 
and where Senior and Junior organiza- 
tions are working together it is those 
projects which the young men are given 
the responsibility for successfully carry- 
ing through. 


The Civic development of the Cham- 
ber of Commerce of the United States, in 
addition to its official booklet on “Junior 
Chambers of Commerce,” also issues a 
survey of activities sponsored by Junior 
Chambers of Commerce. More than 500 
varied activities are listed in the recent 
report, which is incomplete because many 
Junior organizations did not return the 
questionnaire. 

These include such activities as organ- 
ization of Safety Councils; surveys and 
recommendations of traffic conditions; 
campaigning in Community Chest Fund 
drives; sponsoring tourist bureaus, for in- 
formation, distribution of city maps, etc., 
and tourist camps; promotion of public 
parks; promotion of fairs, festivals, and 
expositions, advertising city, county, and 
state; staging community advertising 
campaigns; raising funds for local col- 
leges; establishment of municipal air 
fields, golf courses, tennis courts, and 
other recreational facilities; bringing of 
new industries to the city; staging paint- 
up, clean-up campaigns; assisting in 
bringing conventions to the city and en- 
tertaining them; and numerous features 
which not only improve the city in work- 
ing for civic development, but also help 
to advertise it before the nation. 


The Junior Chamber of Commerce 
takes care of the young manhood of the 
community during the period when it has 
the power to accomplish results, but per- 
haps feels out of place among an older 
group of men, and also feels that they 
cannot afford regular Chamber of Com- 
merce dues. 


Membership of the average Junior 
Chamber centers between the ages of 21 
and 35, because it has been found that for 
some reason, psychological or financial, 
that a man does not become seriously in- 
terested in Senior Chamber of Commerce 





about 35 years of age, so that if the limit 
is set at 30, several years’ time is apt to 
be lost and also the man’s interest in the 
activities. 

This does not mean, however, that a 
man cannot become a member of the 
Chamber of Commerce at the age of 25 
or 30. If he has shown pronounced abil- 
ity in Junior Chamber activities his elec- 
tion to membership in the Chamber of 
Commerce will be considered as a mark 
of recognition and welcomed by the Ju- 
nior Chamber membership. 





The General Plan of a 
Junior Chamber 


The Junior Chamber of Commerce, al- 
though functioning as a separate organ- 
ization, is really a bureau or division of 
the senior Chamber of Commerce and 
provides a medium for collective commun- 
ity activities of young men. The general 
plan of the organization is threefold: 

1, Civic undertakings, under the guid- 
ance of the senior Chamber of Commerce, 
are conducted in the promotion of the 
welfare of the community. Committee 
work engages its members in character 
building, leadership-developing activities. 

One of the most important functions 
is preparation of the young man for active 
membership in the senior chamber. Many 
young men are unable to afford the dues 
of the senior chamber and consequently 
do no Chamber of Commerce work until 
they are well established in their various 
businesses. The Junior Chamber fills this 
need in their life and proves a wonderful 
prep school or stepping stone to the sen 
ior chamber. 

2. Providing educational divisions such 
as public speaking, salesmanship, courses 
in economics, etc., enabling the young 
man in congenial company with others to 
make himself more proficient in his par- 
ticular business. 

3. Providing entertainments, dinners, 
and other social diversions designed to 
promote good fellowship among those 
who will be the future business and 
Chamber leaders. 

By this threefold plan the young man’s 
interest is enlisted in community prob- 
lems and projects. Being among men of 
his own age, his thoughts become stim- 
ulated and his attention is tuned to con- 
structive projects for his city. All the 
activities are supervised by the Board of 
Directors and co-ordinated by general 
membership meetings, usually once or 
twice a month. The general meetings are 
the business meetings of the membership, 
but in addition afford the opportunity to 
hear prominent speakers with a message 
on city, state and national problems. 

The quality of a city’s future is the 
index to that city’s future progress. It 
is, therefore, obvious that it is wise to de- 
velop this leadership among young men 
who quite naturally must take the place 
of present leaders. 


SS 


DEAR DOCTOR 

The following letter was received by 
a company which manufactures corn 
syrup: 

“Dear Sirs: Though I have taken six 
cans of your syrup my feet are not better 
now than when I started..—The Open 
Road. 
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THE ONE DECISION..... 


that every man must make 


Someone, some day, must provide a final resting place for 
you and your loved ones Either YOU must do it your- 
self, or someone must do it for you. That is the one 
decision that every man MUST make. 


This RESTLAND MEMORIAL Park offers to you NOW— 
today—while you are mentally qualified to exercise sound 
business judgment—while you are able to act with due re- 
gard to the property's intrinsic value—while you are free 








The thoughtful, unselfish man 
does not thoughtlessly impose this 
responsibility upon those dearest 
to him—upon those who, while 
burdened with sorrow, are not 
fitted to bear it. The thoughtful 
man acts for himself—BEFORE 
actual need arises. Then he 
knows that his site is in a burial 
park that will be desirable and 
protected always. Then he can 
purchase before prices have been 
greatly enhanced by an _ ever- 
growing demand and a naturally 
limited supply. 


RESTLAND MEMORIAL PaRK 
offers to you at this time an op- 
portunity to make this decision 
FOR yourself under the most 
favorable conditions. It offers you 


Seven Vital Reasons Why You Should 
Select a Lot in Restland Today 


PROTECTION — against a positive future 
need. 


ECONOMY—You save money buying during 
pre-development campaign—you can also 
select a more choice lot today than you 
would tomorrow. 

NO TAXES, INTEREST OR FUTURE AS- 
SESSMENTS. 


PERPETUAL CARE GUARANTEE. The 
first cost is the last cost. 

INSURANCE CLAUSE given to a limited 
number of purchasers. 

MONUMENTAL RESTRICTIONS. Rest- 

land Memorial will never be a cemetery of 

unsightly tombstones. 

SALE OR EXCHANGE PRIVILEGE — A 
purchaser can sell or exchange his lot 
under reasonable conditions. 





of hospital bills, doctor bills, and 
other expenses which so often im- 
pose hardships. At Restland there 
are no taxes to pay, no dues or 
assessments of any nature what- 
soever; no interest, and, through 
our Perpetual Care Fund, the 
property is forever maintained in 
all its beauty at no additional cost 
to you. Moreover, its burial sec- 
tions are available today at prices 
which will never again be so low. 
Tomcrrow they may not be ob- 
tainable’ at any price. 


A PRETTY DRIVE 


RESTLAND MEMORIAL PARK 
is located on the paved highway, 
straight out Greenville Avenue, 
between Vickery and Richardson, 


ownership in a burial park that is surpassingly beautiful, 
peaceful, dignified—and one that will be so forever. It 
offers to you the lasting comfort in the assurance that the 
final resting place of your loved ones will be in full accord 
with the high standards which they have always main- 
tained — a beautiful park-plan, perpetual development 
whose every magnificent detail will breathe respectful 
tribute to the memories you hold so sacred. 


one of the most attractive scenic drives out of Dallas. 

If you prefer, our courtesy car will be placed at your 
disposal at any hour convenient for you. Merely phone 
us at 7-5194 or 3-6172, and tell us when to call. 


Please bear in mind that the use of our car will entail © 


no obligation or expense whatever on your part. It is 
always a combined pleasure and privilege to show 
Restland in its present and prospective beauty. 





Realty Development Corporation 


Day Phone . . 7-5194 


Fidelity Union Building 


Night Phone . 3-6172 
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(EDITORIALS | 
CAI Set For Fall 


As Dallas goes into the Fall season there are some inspiring facts—indicative of 
the summer business just behind us—that might well be borne in mind. They prove 
the soundness of the base upon which Dallas commerce and industry are built. 

On another page will be found statistical tables showing the development of the 
city during the last month. 

Bank clearings for Dallas banks took a big jump in August, with a total of $220, 
008,508, as compared with $209,277,120 for August of last year and $216,056,756 
for July. In no month of 1929 have the clearings fallen under the corresponding 
month of last year, increases ranging from $5,000,000 to $25,000,000. 

The State Highway records show that 1,744 new cars were sold in Dallas during 
August, ranking the month second to the record month of April when 1,802 cars 
were sold. Few other lines of merchandise so clearly indicate confidence and business 
vitality as do sales of new cars. Since January 1, 12,146 new automobiles have been 
registered in Dallas County, as compared with 13,220 for the entire year of 1928. 
During the first six months of 1929 there were 96,017 automobiles registered in 
Texas as compared with 64,283 for the same period in 1928, an increase of 49%. 

Postal receipts made a tremendous jump in August over July, with $325,646, as 
compared with $298,382 for the previous month. July, 1928 receipts were $283,410 
and August, 1928 they were $306,268. 

Approximately $10,000,000 has been made available to farmers by the federal 
farm board. This will mean that farmers planning to hold their cotton for higher 
prices can borrow 90 per cent of the value of the cotton and thus place in circulation 
that much more money. 

Department stores sales, another nationally used business indicator, showed July 
with an 8% increase over July, 1928 in Dallas. A two per cent increase for the 
same period was noted in the state. 

All these trade indicators have been adopted by business experts and have had 
their values tested. In Dallas and its territory they indicate, beyond all doubt, that 
development of industry, diversification in farming, and above all clear, business-like 
conduct and thinking, have stabilized our commerce and that minor flurries in any 
one commodity or business cannot vitally injure the structure as a whole. There is 
reason for optimism, not worry. 


eNational Defense 


The ARMY AND NAVY JOURNAL, Washington, D. C., in its issue of Aug: 
ust 31st, has the following comment on Dallas Chamber of Commerce activities: 

“The Atlanta Board of Trade, which has had frequent mention in this column 
recently in connection with its propaganda for the national defense program, has a 
counterpart in the Dallas, Texas Chamber of Commerce. 

“Prior to the commencement of this year’s encampment season, the military affairs 
of the Dallas chamber, under the chairmanship of Mr. C. W. Davis, published an 
attractive 8-page booklet exhorting young Dallas to consider the importance of the 
National Guard in the defense of the country, and the extraordinary advantages to 
be gained from training with the National Guard units represented in Dallas—the 
144th Infantry and the 112th Cavalry. 

“When these two regiments left for camp, each of their members received a beau- 
tifully engraved card of greeting from the Chamber, well worthy of preservation as a 
souvenir of the encampment. 

“The Chamber, through its military and aviation committees, recently tendered 
an elaborate dinner to Maj. Gen. William Lassiter, 8th Corps Area Commander. 

“The Dallas Chamber has as its objective the awakening of public realization of 
the importance of the United States program of national defense, and it plans further 
enterprises to this end within the next few months.” 
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Plan Now to Participate 
in Tribute to Edison 





During Light’s Golden Jubilee 
Fair, State Fair of Texas, October 
12-27, 1929, an international ob- 
servance of the fiftieth anniver- 
sary of Edison’s invention of the 
incandescent lamp will be in pro- 
gress. The whole world will be 
ablaze with light and people ev- 
erywhere will be proclaiming the 
achievements of the man who 
made possible this Age of Light. 


State Fair Grounds will be illu- 
minated in a spectacular and very 
beautiful manner by the electrical 
interests of Dallas and Texas. 


Dallas merchants and owners 
of buildings may participate in 
this tribute to the great bene- 
factor of mankind who gave the 


we # - 


world modern lighting and better 
vision. This can be done through 
attractive special window dis- 
plays, flooding buildings with 
golden light and in various other 
ways. This would be a most ap- 
propriate method for honoring 
the man who gave electric light- 
ing to the business world, through 
which night has been turned into 
daylight activities in business dis- 
tricts. 


Our Lighting Department En- 
gineers will cooperate in suggest- 
ing materials and methods for 
any business organization or 
building owner wishing to join in 
this tribute to Edison during this 
period. 


DALLAS 


Power AND Ligttt COMPANY 
Lighting Division 
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THE DORSEY COMPANY’S 
OFFICE FURNITURE SALON 


On September 23rd, we will open our new De Luxe Office Furniture 
Salon and invite your consideration of this new and distinctive 


innovation. Q.Our store has been completely remodeled and suites 
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of office furniture are now being shown in individual offices. 


(Dorsey office furniture service includes floor coverings, drapes, 


pictures and desk lamps as well as the correct furniture to complete 
the ensemble. G| We illustrate two of our many new and distinctive 
suites of office furniture that are now being shown in the Southwest 


for the first time. 


THE DORSEY COMPANY 


Manufacturing Stationers, Lithographers, Printers, Office Outfitters 


Commerce to Jackson at Poydras 














—and she’s “off of him” for life! 


Don’t let old, leaky or cheap tubes ruin 
your good casing or constantly threaten 


you with danger. 


A new tube in time saves a lot of “jack” 


and jacking up. 


Ask “Skinnie & Jimmie” why more people 


ride on Goodyear Tires and Tubes. 


“Skinnie & Jimmie’’ 


SAFETY TIRE 
C4). 


Dallas Distributors of Goodyear Tires and 


Vesta Batteries 
YOUNG AT ST. PAUL 


7-3177 


The Pivotal Point 


of the 


Dallas Wholesale Market 


Wholesale Merchants 
Building 


4,000 square feet now available 


The home of scores of 
wholesalers and 
manufacturers 
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CRed Robe..... 
(2omes To “Dallas 





A rollicking story of love, devotion and 
sacrifice, spiced with a rare comedy set- 
ting and set in a gorgeous display of daz- 
zling costumes will greet first nighters at 
the State Fair Auditorium, Oct. 12 to 
27, when the Messrs. Shubert present 
“The Red Robe,” starring Walter Woolf, 
direct from its half year’s run in New 


York City. 


In a French setting of Louis XIII 
reign, this adaptation of Stanley Wey- 
man’s novel, “Under the Red Robe,” 
which thrilled not only France but also 
the world, is thoroughly modernized in 
pep and vigor with a score of numbers, 
any one of which might be termed a hit. 


Walter Woolf, the Californian who 
rose from a Mormon choir to stardom, 
plays the leading role as an ardent lover. 
With his rich baritone voice, he wins un- 
limited praise as he sings his way through 
sacrifice to win the heart of the delightful 
heroine. 


As a carefree, swashbuckling cavalier, 
Woolf, in the heart-warming role of Gil 
De Borault, regards life as a bubble and 
love as a matter of sports until he meets 
the lovely, fascinating Renee de Coche- 
foret in a Paris Chateau. The story of 
“The Red Robe” is an intriguing one 
from start to finish, replete, as it is, with 
all these glamourcus adventures, grim 
plots and courtly mannerisms that were 
so prevalent during the 17th century. 


Both Mr. Woolf and his leading lady 
are well suited to their parts. The charm- 
ing prima donna in “The Red Robe” is 
possessed of a sweet voice that blends 
perfectly in duets with the magnificent 
vocal efforts of Woolf, who may be re- 
membered for his fine performances in 
“Countess Maritza,” “The Last Waltz,” 
“The Dream Girl” and other successes. 


Many prominent players will be seen 
in the big cast of ““The Red Robe,” while 
the huge company also embraces the 
Chester Hale Girls, a male chorus of 
forty well-trained voices and an ensemble 
of forty attractive young women, com- 
prising one hundred and fifty persons in 
all. Jean Gilbert wrote the music; Harry 
B. Smith compiled the lyrics; Smith and 
Edward Delaney Dunn furnished the 
book; Raymond Midgley arranged the 
dances; Stanley Logan staged the pro- 
duction, while Watson Barratt is respon- 
sible for the artistic and lavish settings of 
“The Red Robe.” 


Oy 


Mother—“Jimmy, did you get that loaf 
of bread I sent you for?” 

*Jimmy—"“No. The store was closed.” 

Mother—‘*What, closed at this hour of 
the day?” 

Jimmy—*Sure. There was a sign on 
the door that said ‘Home Baking’.”” 


ow 


During the first few days in military 
Camp, Brown was the victim of so many 
jokes that he doubted all men and their 
motives. One night while he was on 
guard the tall figure of one of the officers 
loomed up in the darkness before him. 


“Who goes there?” he challenged. 
“Major Moses,” replied the officer. 


“Glad to meet you, Moses,” he said, 
cheerfully. “Advance and give the ten 


commandments.” 
OLD 


AND HOW 


Fussy Old Lady: “Now, keeper, if the 
lion got loose, what steps would you 
take?” 


Keeper: “Long ones, lady.” 
DALLAS 











Scrap Iron Important 
Resource 

A code of Business Practices, to govern 
a billion dollar scrap industry, has been 
accepted by the Federal Trade Commis- 
sion, it was announced by Benjamin 
Schwartz, Director General of the Insti- 
tute of Scrap Iron & Steel, Inc. A Trade 
Relations Bureau has been set up in the 
Institute to investigate complaints and as- 
sist in the enforcement of the Code of 
Business Practice. 


American Iron & Metal Co., Dallas, is 
a member of the Institute. 


The Code adopted at a National Con- 
ference of the Scrap Iron Industry con- 
demns certain practices unfair, approves 
the principle of arbitration of disputes 
and the adoption of uniform methods of 
cost-accounting, and provides for ma- 
chinery of enforcement of the resolutions 
through the Institute of Scrap Iron and 
Steel. The importance of scrap iron to the 
steel industry of America, and the place 
which the scrap iron dealer occupies in 
the National Conservation policy, is lit- 
tle appreciated by the public. In 1928, 
it is estimated that more than twenty-five 
million tons of scrap iron and steel were 
used by the steel industry in a record pro- 
duction of fifty million tons of scrap iron 
and steel were used by the steel industry 
in a record production of fifty million tons 
of steel ingots. Approximately 55 per cent 
scrap iron and steel is used in the manu- 
facture of steel products, the balance be- 
ing made up of pig iron and other com- 
modities. 


For every ton of scrap iron gathered, 
prepared and shipped to the ultimate con- 
sumer, about five tons of iron ore, coal, 
limestone and other products are saved. 
Thus, in 1928, approximately one hun- 
dred and twenty-five million tons of nat- 
ural resources were conserved for future 
generations by the use of twenty-five mil- 
lion tons of scrap iron and steel. 


In international commerce, scrap iron 
is a vital raw material. Due to inadequate 
iron ore resources in most foreign coun- 
tries, there has been a great demand in 
America for the export of scrap, with 
the result that in 1928, more than 500,000 
tons were shipped to Canada, Japan, 
Italy, Poland, China, Germany, and 
other countries. The value of scrap 
in international commerce is further at- 
tested by the fact that several of the 
European countries have placed embar- 
goes, or are considering embargoes on the 
export of scrap.iron from those countries. 
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Look Up.....Get A New Angle 


4 


Ld 


This photograph was made with 
a pinhole camera by the Higgin- 
botham Photo. Adv. Co. It is a 
view, looking skyward, between 
the Republic National and Amer- 
ican Exchange National Bank 
Buildings, the site of the new 
Curb Market. 


Ideas « Copy 
Printing 


H™ Is a new angle on the Dallas 
Curb Market. Just as the Market 
sprang into reality from an idea, so did 
this picture. Ideas build business and pro- 
duce profit. C-C-V inject into your story 
the new angles which give your direct- 
mail a greater advantage, creating for 
you a larger per cent of profit. Our busi- 
ness is increasing your profit—that is why 
we are called “More than Printers.” 


TELEPHONE 
2-9224 


CURTIS-COWAN-VAN HUSS 


SOUTHWEST PRINTING COMPANY 
CONVENIENTLY LOCATED AT 917 CAMP STREET - DALLAS, TEXAS 
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PHONE 23359 2-6444 
I5TH FLOOR 


REPUBLIC BANK BUILDING 








Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 






























































A Complete Banking, Trust and 
Investment Service 


| The 
Republic National Bank 
and Trust Co. 








Dallas, Texas 


“GRY 
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PRINTING 
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Order Books--Receipt Books--Billing Systems 


New budget members added to the 
Chamber of Commerce roll are: 

Ben Ablon & Sons, 1000 Camp Street, 
wholesale produce. 

E. V. McCright & Co., 511 Construc- 
tion Building, general contractors and en- 
gineers. 

During the thirty days just passed the 
following new members were elected: 

Central Texas Motor Lines, 1209 Ross 
Avenue. 

Dallas Coffee & Tea Company, 1207 
Camp Street. 

S. A. Maxwell of Texas, 1401 Pacific, 
wholesale wall paper. 

PreservO Manufacturing Co. of 
Texas, 216 N. Haskell Avenue. Top 
paint for automobiles. 

Thompson Can Company, 1304 Aus- 
tin Street, manufacteurers of cans. 

Edison Distributing Corp., Santa Fe 
Building. 

Walter H. Allen Co., 301 N. Market, 
wholesale hardware. 

Bigelow Hartford Carpet Co., 1404 
Dallas National Bank. 

Carrier Engineering Corp. of Texas, 
2706 Commerce, heating and ventilating, 
air conditioning, drying and refrigera- 
tion. 

Gave Brothers & Co., 906 Commerce, 
millinery importers. 

Three Rivers Glass Co., Santa Fe 
Bldg., manufacturers glass products. 

Libbey-Owens Glass Co., Kirby Build- 
ing, manufacturers glass products. 

Strachan Shipping Co., Cotton Ex- 
change Building, Steamship agents. 

Lancaster Realty Co., Praetorian Bldg. 

Lorenzo E. Anderson & Co., Republic 
Bank Building, Investment bankers and 
brokers. 

Harnichfeger Sales Corp., 2216 Com- 
merce, Power shovels and cranes. 

Hess & Mooneyham, Inc., 507 First 
Avenue, manufacturers composition bat- 
tery boxes. 

Jordan Dallas Motor Co., 2201 Com- 
merce, automobile distributors. 

Thomas S. McBride, Allen Building, 
Representing Bureau of Internal Reve- 
nue. 

Justin Stein, Linz Building, real estate, 
farms and ranches. 

American Elevator Service, 108 North 
Market Street. 

Belcher-Harrison Co., Burt Building, 
General insurance and bonds. 

Kreitmair & Hughes, Inc., 301 Reilly 
Building, cotton. 

Model Service Tire Co., Inc., 2110 
Bryan. 


eNew eMembers 


Oak Lawn Radio Shop, Oak Lawn 
Avenue and Rawlins Street. 

Raymond Business Exchange, 713 
Marvin Building. 

Reid & Erhard, Praetorian Building, 
attorneys. 

W. A. Walker Studio, Athletic Club 
Building, advertising illustrations. 

W. W. Butler, Inc., third unit Santa 
Fe Building, produce jobbers. 

Consolidated Candy Co., 826 Exposi- 
tion, manufacturers of confections. 

F. A. McAllister, 1207 South Lamar, 
Steel buildings and tanks. 

James J. Polk, 1315 Young Street, 
Phonographs, radio, wholesale. 

Ricoli Dress Co., 1108 Commerce St., 
manufacturers of dresses. 

R. R. Safford Co., P. O. Box 931, dis- 


tributor Tridex cleaning unit. 


TOYS 


ENERGY AND SIZE NOT 
SYNONYMOUS 


Watch the snorting tugs take one of 
the big ships out into the stream. 


Sometimes it’s a tough job. When the 
tide is running strong the liner will drop 
down the river stern first before the tugs 
can catch her. She moves with imponder- 
able force. 


But the tugs know their business. A 
couple of them hustle around aft and push 
their noses against the giant’s stern. An- 
other takes a line from the starboard 
quarter and puffs industriously toward 
midstream. Soon the headlong dash is 
checked, and as the current catches the 
monster's nose, she pivots around on her 
heels and heads downstream. 


The tugboat looks pretty small beside 
an ocean liner. It can handle the bigger 
ships because it has sense enough to step 
back, see where she’s heading, then pick 
the right spot to take hold. That is where 
the pressure is applied. 

There’s a lot in tackling a job right.— 
The Lamp. 


Sar 


FEMININE FIGURING 


“Tt is hard for a woman to understand 
statistics,” said a government official to a 
friend. 

“I guess that is so,” said the other. “I 
told my wife the other day that for every 
passenger, the railways of this country 
transported two tons of freight, and she 
wanted to know why the passengers were 
allowed to carry so much baggage.”— 
Rock Island Magazine. 
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years in eliminating grade cross 
ings, in opening and widening 
streets, in providing more parks, 
playgrounds and schools, in 
building a municipal auditorium, 
additional libraries and an insti- 
tute of fine arts. Nearly $7,000,- 
000 will be devoted to reclaiming 
the waste lands of the Trinity 
River bottoms; $6,500,000 is 
assured for the perfecting of high- 
ways into Dallas. During the past 
year, thirty-two million people 
were told of Industrial Dallas 
through a national, competently 
directed advertising program. 


The torch thrown by those 
gallant empire builders of the past 
has fallen into capable hands. 
Dallas is building a future worthy 
of its glorious past. 


Tue old ox trails are throbbing 
arteries of commerce today. 
Great white skyscrapers mark 
the site of the trading post on the 
Trinity. Wagons of the buffalo 
trader, the mule-drawn cars, and 
the fashionable phztons with 
their prancing horses are no more. 
The Dallas pioneer "70s, the pro- 
gressive ‘80s, and the ‘90s lives 
only in the memories and hearts 
of the older folks and in the spirit 
that has built and is building the 
Dallas of today. 

This city, the throbbing center 
of the Southwest, is “home” for 
more than 300,000 people, and 
serves a six billion dollar market. 


Under the recently adopted 
Ulrickson plan, $23,900,000 will 
be spent during the next nine 





The 8th of a series of ad- eae 

vertisements depicting im- 3 
portant landmarks in the 
history of Dallas since 
1875 when the AMERICAN 
EXCHANGE NATIONAL 
BANK was founded. 


Practically doubling its present facilities, The American Exchange National Bank evidences by its 
Elm Street Addition, soon to be opened, a deep-rooted faith in that future—a future in which it 
aspires to be as important a factor as it has been privileged to be in the past. 


AMERICAN EXCHANGE 
National Bank. 
an lj a 
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LEAKE, HENRY, 
WOZENCRAFT & FRANK 


ATTORNEYS AT LAW 
Suite 604 Magnolia Building 
DALLAS, TEXAS 
Sam A. Leaxe, W. T. Henry, Franx W. 
Wozencrart, Josepn D. Frank, 
Harotp H. Younc 
General Civil Practice 
Representative References: 
NEW YORK 
Radio Corporation of America 
Metropolitan Life Insurance Company 
The Bradstreet Company 
Charles Broadway Rouss, Inc. 
CHICAGO 
James B. Clow & Sons 
National Life Insurance Company of the United 
States of America 






































































ST. LOUIS 
American National Assurance Company 
John E. Mitchell Company 

DALLAS 


Sanger Bros., Inc. 

Oriental Oil Company 

American Life Insurance Company 
Graham-Brown Shoe Company 
Any Dallas Bank 


S. Koenigsberg 
Inc. 


1306 Main St. 


Tailors and 
Importers 
Makers of Men’s Fine 


Wear Exclusively 


Now Showing 
Latest Importations for Fall and Winter 





"Mi saieah-ahaditen. oe aacgedees 


ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZUBER F. M. ZuBER 















W. E. CALLAHAN 


CONSTRUCTION COMPANY 
W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 
Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 
General Office, 708-9 Kirby Bldg. 
allas, Texas 
Drainage, Irrigation, Railroad, Levee 


BUSINESS SUCCESS 
| 
















depends very largely on proper business 
training. The METROPOLITAN BUSINESS 
COLLEGE has been the leading Commercial 
College of Texas since 1887—42 years of 
faithful service in preparing and placing 
worthy young men and women in good office 
positions. Why not capitalize on the train- 
ing and reputation of our influential school ? 
Day and night. Enter any time. Phone 
@ 2-3534. Dallas, Texas. 


Cannon Ball Towel 
Supply Company 


2009 Orange St. Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 
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Texas Offered Biggest State Fair 


(Continued from page Nine) 


tomobile show; there will be the greatest 
agricultural exhibit ever arranged in the 
state; there will be a horticulture and 
flower show, and there will be many other 
features too numerous to mention. 

State Fair officials are striving to make 
the 1929 State Fair a place where anyone 
can come and if they are seeking free 
amusement, they can find it. They are 
striving to arrange things for the comfort 
and convenience of fair visitors. Working 
to this end, plans are now being made 
to turn the infield of the race track into a 
huge parking lot, where more than 3,000 
automobiles can be easily parked. This 
will greatly facilitate the handling of 
traffic in the grounds; the past two years 
this question has been one of the big 
problems. This will leave two other large 
parking spaces, where automobiles both 
local and tourist can be parked free of 
charge. Four new entrances are being 
made into the infield, to make this park- 
ing space easily accessible from any part 
of the grounds, Automobile parking will 
not be allowed on the main thoroughfares 
of the park, according to T. E. Jackson, 
president of the State Fair, and Roy Ru- 
pard, secretary of the Fair, who are work- 
ing out the traffic plans. 

Another new feature which will be in- 
troduced at the 1929 State Fair of Texas 
will be the Feeder Calf Show, at the end 
of which more than 1,000 calves that 
have been exhibited during the beef cattle 
show will be auctioned off to cotton belt 
farmers to be fed during the winter 
months and made ready for market in the 
spring. ' 

Many have said this is the biggest step 
forward in crop rotation that has been 
taken by the state for many years. Men 
who have analyzed the farm situation in 
Texas have come to the conclusion that 
the cotton belt is moving southward; that 
the old cotton belt is worn out for cotton, 
and that feedstuffs raised on the farms 
and marketed on the hoof is the only way 
of making the acres pay an income equal 
to the cotton crop. An educational cam- 
paign is being conducted throughout the 
cotton sections of the state showing the 
farmer how he can plant his land to 
oats, barley, milo maize and other feed 
crops and still get as much real money 
from his land as he can from cotton, and 
at the same time stabilize his land and 
rebuild it. The educational campaign is 
being conducted through county agents 
and public-spirited persons interested in 
seeing more livestock bought and fed in 
East and North Texas. 

The feeder show will not only help the 
cotton farmer of north, east and central 
Texas, but will also help to create a new 
market for West Texas calves. Some of 





the biggest cattle breeders of the West 
have interested themselves in the new 
feeder show. 


With the increased interest in dairying 
and dairy products in East and Central 
Texas, there is likewise an increased in- 
terest in the second annual Southwest 
Dairy Show to be held October 20 to 27, 
the second week of the State Fair. Otto 
Herold, director, and general chairman 
of the Livestock Department, is expecting 
to see more dairy cattle shown at the 
State Fair of Texas than ever before. 
Farmers are interested, and the big breed- 
ers of fine dairy cattle are coming to the 
State Fair of Texas because of this in- 
creased interest throughout the state. 


The State Fair Livestock Show has 
been divided into two parts. During the 
first week, beef cattle, sheep, goats, jacks, 
mules and heavy horses will be shown. 
In conjunction with the Second Annual 
Southwest Dairy Show will be shown 
dairy cattle, milch goats, swine and light 
horses. The capacity of the livestock de- 
partment has been more than doubled by 
the division of the show into two parts. 
The division has also been popular with 
the exhibitors and it will not necessitate 
his prize-winning animals standing on ex- 
hibit for the entire two weeks of the 
State Fair of Texas. 


Two new buildings will greet State 
Fair visitors this year — the new live- 
stock coliseum, with a seating capacity 
of 6,000 and an arena 100 by 168 feet, 
and the enlarged agriculture building. A 
balcony 500 feet long by twenty-five feet 
wide has been built into the Agriculture 
Building. This will house the flower show 
and horticulture exhibits. There has also 
been space added to the poultry building. 


“We believe we have the greatest fair 
we have ever staged,, President Jackson 
recently said. “We have planned for our 
patrons to facilitate the seeing of the fair 
for them, and have tried to bring them 
something worth seeing.” 


Sry 


Texas produced 99,162,000 bushels of 
corn and 35,751,000 bushels of oats in 


1928. 
QD 


The grave of David G. Burnet, first 
president of the Texas Republic, is in 
Lakeview Cemetery, Galveston. He was 
born April 4, 1779, and died December 
4, 1870. 

DD 

Assessed values in Texas for 1929 are 
$4,144,446,188 and actual values (esti 
mated) are $12,500,000,000. Assessed 
values in 1861 were $256,784,482. 
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October Conventions 
(Continued from page Eleven) 


sociation. 
Southwestern Dairy Association. 


October— 
State Board of Nursing Examiners. 
Jewel Tea and Coffee Company. 
National Standard Life Insurance Co. 
North Texas Osteopathic Assn. 
Lincoln Paint & Color Company, Na- 
tional Sales Conference. 
Texas Newspaper Publishers’ Assn. 
Fisk Tire Company. 
Vacuum Oil Company, State Sales 
Conference. 
Texas-Louisiana Tariff Bureau. 


SLY 


The Fair Circus 


The Hagenbeck-Wallace Circus will 
play the longest engagement ever played 
under canvas by any circus during the 
State Fair of Texas, Oct. 12 to 27. The 
circus will bring to Dallas the largest 
“traveling zoo” ever seen here, and will 
have more trained wild animal acts than 
any circus entour. 


Clyde Beatty, 24-year-old animal 
trainer, is featured in an act in which 
there are 32 lions and tigers. Beatty re- 
cently escaped death at the claws of his 
“cats” when guards rushed the sides of 
the cage and dragged him from the 
bottom of a “gang” of the fighting 
“cats.” Beatty was out of the game for 
two weeks, He is back with his “cats” 
now, however, and is handling them even 
better than before he happened to his 
mishap. 

The Hagenbeck-Wallace circus will 
play in front of the grandstand. In addi- 
tion to the grandstand seats, more than 
10,000 temporary grandstand seats will 
be erected for the convenience of those 
who will have an opportunity of select- 
ing their circus seats on the day they wish 
to visit the circus, and of seeing a circus 
in comfort. 
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NO PRIVILEGES AT ALL 


Impatient Customer: “Well, waiter, I 
suppose I can sit here until I starve?” 


Waiter: “Sorry; no, sir. We close at 
eleven.” 


“Vy 


TERMS STRICTLY CASH 


Letter from Reader: “Dear Editor: I 
have a horse that sometimes seems normal 
and other times is very weak and lame. 
“What shall I do?” 

Reply: “Dear Reader: Next time the 
horse appears normal, sell him.” 
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Some Wise Executive 
is Buying Your 
Gift Now 


Your name is being men- 
tioned probably by several 
concerns. Your name might 
be inscribed on a pocketbook, 
a cigar-lighter, a fountain pen 
set, an ash tray, a desk calen- 
dar or one of a hundred use- 
ful desk or personal novelties. 
There is no doubt about your 
willingness to accept. That is 
why it is called business in- 
surance and good will adver- 
tising. 


MAYDEN 


) 

: = the day after Christmas 
and the Business Man’s “Novelty” 
Christmas Gifts were still in the 
picture. The others like cigars, cig- 
arettes, ties and what-nots were al- 
ready disappearing. 

Novelty advertising at Christmas 
Time becomes worthwhile if the 
gift has the utility-value that makes 
it stay before your customer or 
prospect day after day all through 
the year. 


Hayden Manufacturing Company 
specializes in correct novelty adver- 
tising and can advise you as to 
proper selection for your customer 
or employee distribution Christmas. 
Remember that this particular type 
of advertising becomes a wise 
investment only when Your Nov- 
ELTY STAYS IN THE PicTurRE. 








MANUFACTURING COMPANY 


515 JACKSON * DALLAS, TEXAS 





It Is Wise to Invest in Onl Novelties 
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MR. ROY SANDERSON 
Secretary and Treasurer 
Texas Aero Corporation 
OF re is a new kind of a new citizen. At present he flies daily in his own 
plane from Temple and back with as much ease and in about the same time 
as many of us can go to or from work in our automobiles. His company has extensive 
plans for an airplane factory at Love Field Airport. Every day you will find Mr. 
Sanderford in his office at the Republic Bank Building, and Dallas will soon be his 
permanent home address. 
Montgomery's Studio has friends far and near. 





1502% ELM ST. PHONE 7-1158 
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The service 
you buy 
from us is 
based on 
forty years 
of 
experience 


We have very desirable office space 
arranged with warehouse or exhibit 
space adjacent thereto. 





= : =| | te u ffir ere Pere (OCC) Renee 
— n fase cleGdw it te 00 Ore wir | BR Our 
Mp 2 eat mT beter  o a facilities 
unequalled 
in the South 








Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT. SANTA FE BUILDING DALLAS 




















one MAILING SERVICE 


SCHOOLAR, BIRD & Use the service of our office for your Dallas 


address. Let us forward your mail. 


apni DESK SPACE 


C. H. Schoolar, C. P. A., President Full or part time desk service with use of tele- 
George H. Bird, Sec'y & Treas. phone. Stenographer in office. 


Established in the Southwest SPANISH TRANSLATIONS 


Twenty-two Years Spanish and other foreign languages trans- 
lated. Efficiently and confidentially handled. 


AUDITS --- SYSTEMS 

TAX SERVICE Ww. F. LLOYD 
Santa Fe Building Dallas, Texas Telephone 724 ~\ 
Dallas, Texas 


This publication reaches a concentrated identified group of the industrial, commercial, 
: professional, financial and civic leaders of Dallas. Strenthen any sales program by adver- 
tising in these columns. Telephone 2-5425. 
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HucGH Carco 


Hugh Cargo, for ten years head of the 
art department of the Johnston Printing 
and Advertising Company of Dallas, has 
opened offices in the Allen Building. 


Mr. Cargo recently returned from a 
two months’ trip to New York City, 
where he studied at the Art Students’ 
League under George Bridgeman, the 
famous figure draftsman. 


He also attended Columbia University, 
specializing in advertising procedure, 
having in mind the objective of giving a 
more intelligent art service. 


After studying psychology as applied 
to advertising, Mr. Cargo believes that 
only through close cooperation can ad- 
vertising be as effective as it should be, 
and that the duty of the illustrator or de- 
signer is more than to merely draw pret- 
ty pictures, as he is responsible for the 
attention value, rhythm, and harmony of 
the advertisement as a whole. 


Qo 


PERSEVERANCE PERSONIFIED 


At a lecture the speaker orated fer- 
vently: “He drove straight to his goal. 
He looked neither to the right nor to the 
left but pressed forward, moved by a 
definite purpose. Neither friend nor foe 
could delay him nor turn him from his 
course. All who cross his path did so at 
their own peril. What would you call such 
a man?” 


“A truck driver,” shouted a voice from 
the audience. 
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The Year’s 





BIGGEST EVENT! 


It’s just ahead—the Fair of Fairs! More attractions than ever! Bigger attractions than ever! 
A banner program bursting over with things you want to see and hear! Something for every 
member of the family! A joyous holiday for all! Educational, entertaining! 


BIGGEST PROGRAM OF AMERICA’S BIGGEST FAIR 


“The Red Robe”—A spectacular Broadway op- 
eratic musical comedy. Cast of 150 Broadway 
actors, singers, dancers, and musicians, head- 
ed by Walter Woolf, the great star of “Countess 
Maritza.” Lavish scenery and costumes. Ro- 
mance, thrills, action, comedy. Another Messrs. 
Shubert hit for the Fair! 


Hagenbeck & Wallace Circus—Twice daily before 
the Grandstand! Complete circus performance 
with daring performers and world’s largest travel- 
ing menagerie! 


World Champion Rodeo—Twice daily in the new 
Live Stock Coliseum from October 12 


Three Big Football Games—Six college teams 
clash for gridiron honors! Oct. 12—Texas A. & 
M. vs. Kansas A. & M. Oct. 19—Texas U. vs. 
Oklahoma U. Oct. 26—S. M. U. vs. Mississippi 
University. 

Horse Show and Style Show—Fine horses and 
fine gowns! Oct. 23-27 inclusive. 

Morris and Castle Midway Shows—Biggest car- 
nival on the road. Eight riding devices and 20 
shows! 

Dual Live Stock Show—Beef Cattle Show during 
first week. Dairy Cattle Show during second week. 
Other live stock also. 


Agricultural Exhibits—County exhib- 





to 20 inclusive. Real breath-taking 
thrills! 


$10,000.00 Band Contest—First state- 
wide band contest. Largest prizes ever 
offered! Hear a Massed Band Concert 
played by hundreds of musicians! 





DALLAS 


OCT. 
12 to 27 


its, farm implement exhibits. A vast 
display of great interest. 


Flower Show, Radio Show, Automo- 
bile Show, Art Show, Fine Arts Show, 
and countless other shows and dis- 
plays of particular interest. 








1929 State Fair of Texas 


T. E. JACKSON, President 





ROY RUPARD, Secretary 
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‘Brown racker & (andy ?ompany 
. WHOLESALE MANUFACTURERS 
OF 
BROWN’S SALTINE FLAKES 


(The Ideal Soda Cracker) 
Brown's Fine Chocolates - - - Sunshine Distributors in Texas 





eArt Glass Manufacturers of.... 


Memorial Windows . . . Bent Opal Glass for Lamp Shades . . . Mirrors 
.. . Beveling . . . Sand Blasting . . . Wind Shields . . . Prism Glass... . 
Chipped Glass Signs . .. Wind Guards for Closed Cars . . . Special Designs 
Furnished on Request. 


(Dallas cArt Glass and eManufacturing Co. 


Louie L. THALHEIMER, Prop. 
“The Pioneer Art Glass Man of Texas"’ 





Fleming Paper Produéts©o 


For 35 Years Manufacturer of 
BOXBOARD .. . WRAPPING PAPER 
BUILDING PAPER . . . ROOFING 


JoHN G. FLEMING & SONS 
OAK CLIFF PAPER MILLS 


DALLAS 





HALL’S ADJUSTABLE 


Roller Awnings 


.. + for all closed cars 


Made of beautiful DuPont Fabrikoid - - they 
bring added comfort and beauty 


HALL CURTAIN CORPORATION 


1109 N. Lancaster Phone 9-3916 





ENVELOPES 


Manufactured by Specialists 


Plain or printed 
Baronials Duplex Postage Savers 
Bankers Flap Drug Policy 
Catalogue Commercial Envelopes Time Savers 
Cloth Lined In All Sizes Theatre Ticket 
Coin Envelope Order Blanks Tin End 
Clasp Penny Savers Specials of any Size or Stock 


Hesse Envelope Co. of Texas 
DALLAS 


























Kennedy Machine & Brass Co. 


DEVELOP MANUFACTURES 


SELL AND DISTRIBUTE PATENTED ARTICLES 


Designers and Manufacturers of 
SPECIAL TOOLS, MACHINERY AND STAMPING DIES 


Factory and Office 


3100-3110 Oaklane Dallas, Texas 
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Of Droovers of the American Beauty Cover 
Company nestle in the hip pockets of of 
in the purses of women, in select places on the book 
shelves and are ostentatiously displayed on library type. 


tables all over the Southwest, and in other parts 0 
the nation, too. 

Bankers and investment houses call on this com } 
pany for pass books and bank books. Colleges ané Ameri 
high schools bring their cherished annuals there fo handle 
covering. Publishers wanting to put out a few spect A; 
copies of an edition have them bound by Americ! F ture 
Beauty. anothe 

The company is the only one of its kind in tf been | 
Southwest. It is enjoying a generous patronage ani have a 
since its organization has seen and met the opportunlly B book. 
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for expansion. The result has been a most modern 
plant with stamping, binding and cutting machines of 
the latest design and with skilled labor of the highest 
type. 


Whether it be a few copies of a small pamphlet or 
the complete edition of a huge city directory, the 
American Beauty Cover Company is equipped to 
handle the job with dispatch and economy. 


As the name indicates, beauty is an important fea- 
ture of all the products of the company, but there is 
another, and on this the company’s reputation has 
been built. That is permanence. Time and weather 
have an able opponent in an American Beauty bound 
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Buy With Confidence 
ANCHOR AWNINGS 


Manufactured in Dallas by 


ANCHOR AWNING 
DIVISION 


PENNIMAN, INC. 
3919 Gaston Ave. 





Manufacturers of ..... 


Schepps Ace Bread 
Butter Krust Bread 


Butter-Nut Bread 
Bell Cakes 


Schepps-Kleber Baking Company 


2221 to 2305 South Ervay Street — 4-7161 





ProMPT, EFFICIENT AND COURTEOUS SERVICE 


DRAWINGS 
HALFTONES 


DESIGNS 
ZINC ETCHINGS 


The ‘White Engraving (o. 


1111!4 Camp Street 
QuENTIN D. Corey, Pres.. and Gen’l Manager 


2-3997 





Show (Cases 


And Store Fixtures 
For All Lines of 
Merchandise 


From Manufacturer direct to you—at a 
saving in price and freight 





ADLETA SHOW CASE 
& FIXTURE MFG. CO. 
1900 Cedar Springs....Dallas, Texas 





BOOK COVERS 


“Tailor made” to fit the individual type of any book, for any purpose. 

Such covers are produced in a modern Bindery, fully equipped with the 

latest machinery, by expert workmen under experienced supervision. 
Investigate the merits of an AMERICAN BEAUTY COVER for your next 
catalog or book. It will pay you. Visit our plant and see the many fine 
examples of superfinished covers for Schools and Colleges as well as for com- 
mercial catalogs. 


AMERICAN BEAUTY COVER CO. 


TELEPHONE 17-5179 DALLAS 1900-8 ORANGE ST. 








Atlas Metal Buildings 


to fit the needs of every business. We build to your 
specifications—FIREPROOF metal warehouses, filling 
stations, cold drink stands or any type building desired. 


ATLAS METAL WORKS 


DALLAS 





















































































































Rising into Dallas’ ever changing 
skyline, in the heart of the city’s 
activities is the Marvin Building. 


The architects combined beauty 
as wéll as utility in the design. 
The building presents an exterior 
of oatmeal brick with stone trim. 








The Marvin Building has a Total 
of 40,000 square feet of floor 
space; offices finished throughout 








THE EDIPHONE 
1714 Commerce St. 


Edison’s Ne 














MiastiEekK 
Steel and Machinery Company 
DALLAS 


Think once-write once- 
at once is the Edison 
dictation principle you 
will ultimately adopt. 


Phone 2-6976 f 


© . 
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Dictating Machine 





Marvin Building 


Marvin Drug Co. 


Owners 


Lang & Witchell, Dallas 


Architects 


C. L. Shaw & Co., Dallas 


General Contractors 


Steel by Mosher 


in walnut accupy the space above 
the first floor. 

The Marvin Building, now ten 
stories, has a steel frame designed 
to carry five additional stories. 
That is one of the advantages of 
steel—its ready adaptability to al- 
terations with speed and economy. 

Steel has strength, safety, se- 
curity —- and time cannot destroy 
them. 






Oak Cliff Little Theatre 


(Continued from page Thirteen) 
have a new theatre was a certainty. Not 
for one moment did they lose faith. 


Organization of the Little Theatre 
movement began in the United States 
about the years 1910 or 1912. The idea 
at that time was to produce plays the 
more intellectual would like. For a few 
years the Little Theatre movement got 
beyond control of those who introduced 
the idea in this country. Plays given 
were more the super-intellectual type, no- 
one possibly understanding them or say- 
ing truthfully they liked them. The first 
three Little Theatres, like most pioneer 
projects, did not meet with any great show 
of success, but they did pave the way for 
the Little Theatre of today. Those three 
were: The Wisconsin Dramatic Society, 
The Toy Theatre of Boston, and The 
Little Theatre of Chicago. The World 
War interrupted the activity of these 
groups, and it was not until the Armistice 
was signed and this country was once 
more in a comparative state of quiet that 
the movement began to spread. 


When road shows with their original 
companies—or companies just as talented 
—played cities like Dallas there was no 
urgent need for a Little Theatre. It is 
just since well known stock companies do 
not tour as they used to, that the Little 


Theatre movement has become nation 
wide. From time immemorial the human 
race, as a whole, has loved the spoken 
drama. More so, perhaps, because the 
drama represents dreams. 

Talbot Pearson received his appoint- 
ment as director of the Oak Cliff Little 
Theatre this spring. Since then he has 
spent two months in Europe, returning to 
Dallas the first of August. Mr. Pearson is 
well known in Dallas as the first director 
and one of the founders of the Dallas 
Little Theatre. He is and has been in 
terested’ in dramatic work for many 
years, and is considered one of the best di 
rectors in the South. 

During the years 1923-26 Mr. Pearson 
was in England where he was connected 
with two or three groups there simila: 
to our Little Theatre groups, including 
the Liverpool Repertory Theatre and Th: 
Revillo Comedy Company. Dramatic 
work with Mr. Pearson is just a hobby. 
as he is by profession a Cotton Exporter. 
a profession which is thoroughly fascinat 
ing, and sufficiently adventurous in itselt 
to satisfy most people. 

Mr. Person devoted time both to his 
business and the Little Theatre, having 


DALLAS 















a great deal of love for both. His schedule 
this winter is a busy one. Giving the 
type of plays people want and seeing they 


to the most trivial detail, seeing the right 
types are cast in the right roles, all of 
the things Mr. Pearson knows will go to 
make a good show, he intends doing. He 
is choosing plays for the coming season 
which in no way will be the “Pollyanna” 
type and is also avoiding the more “high- 
brow” type of plays. What the public 
want and what they will appreciate is 
what they are going to get. Mr. Pearson 
is confident that with the new playhouse 
and with the players doing their best 
work, this season will be the beginning of 
success for the Oak Cliff Little Theatre. 


A membership drive was launched a 
few weeks ago under the direction of 
Mrs. George I. Dorman, chairman of the 
membership committee. The goal is set 
at 500 members this year, 200 patrons and 
300 subscribers. 

Patron members will have the honor of 
donating one seat to the new house, the 
seat to have a brass plate with their name 
engraved on it. They also have the priv- 
ilege of making reservations three days 
in advance of any production, and of 
course their name on each program. 


Members of the board of directors are: 
Robt. O. Barnes, president; Mrs. Geo. I. 
Dorman, first vice-president; Mrs. J. W. 
Ganser, second vice-president; J. Erwin 
Shilg, treasurer; O. E. Long, technical di- 
rector; Joe C. Thompson, chairman of the 
building committee; Mrs. David Metzger, 
chairman of the Children’s Little Theatre 
committee; Grady Niblo, Martin Weiss, 
Mrs. Howard Dailey, Royal C. Miller, 
C. C. Cameron, Tom Archer, R. D. Sud- 
darth, Earl Parker, Ray Jackson, Mrs. 
Alva McKnight and Homer Groves. 

Charles A. Mangold, donor of the lot 
for the building of the Oak Cliff Little 
Theatre, when asked about the building 
stated he was very pleased with the 
progress being made, and he thought this 
season would be the most successful of 
any in the Oak Cliff Little Theatre his- 
tory. 

The opening play will be Susan Glas- 
pells “Inherators” a drama of a mid-west- 
ern college town. The play is symbolic 
* the Little Theatre movement and is 
the ideal thing to open a new playhouse 


vith. 
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are produced with the greatest care paid — 
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NuTE K. RocKNE, nationally famous football coach of Notre Dame Uni- 

versity, together with Glenn S. (Pop) Warner, conducting a coaching 

school at S. M. U., August 19-31. The school was attended by 236 coaches 
from about 20 states, ranging from Maine on the Northeast to California on 
the West. 

Above picture shows Mr. Rockne receiving a life insurance policy written by 
the United Fidelity Life Insurance Company of Dallas, at the hands of Mr. D. 
Easley Waggoner, Vice-President and General Manager of the Company. In the 
picture are, left to right, Mr. Waggoner, Dr. R. N. Blackwell, business manager 
of athletics at S. M. U., and Mr. Rochne. 

Whether it be the photograph of a famous football coach, a busy bank building, 
or sales picture of tooth paste, our service covers the commercial photograph field 
completely. We photograph the selling points in the picture. 


L. J. Higginbotham Photo Adv. Co. 


1003 Camp Street Phone 7-5234 
LET US DO YOUR PHOTOGRAPHING 
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Constilt-Us Before Buying Printing--It’ll Pay 





When You Think of Safes 
Think of 


ABBEY BROS. 


Herring-Hall-Marvin Dealers 


1615 Bryan Ph. 2-5065 





J. L. BURGESS L. E. ELLIOTT 

M. N. CHRESTMAN_  O. D. BRUNDIDGE 

O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 


BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 
General Civil Practice 
























Specialties— 

Corporations, Insurance, Machinery 

and Real Estate Practice. 
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STENCILS —SEALS 
1015 Elm St., Dallas 








INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


405 SECOND AVE. DALLAS 


(INCORPORATED) 
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Supplied by the 


Southwest's Great 
Natural Gas 


VESOUCES 


inne WHEELS of industry 
must be turned by the 
cheapest and most efficient 
power possible to obtain. 
Natural gas is cheap and one 
of the few fuels that is clean 
and flexible. The Southwest is 
the nation’s greatest producer 
of Natural gas. Industry, 
recognizing this huge power 
reservoir, is being attracted to 
Southwestern communities. 
Lone Star Gas company serves 
more than 240 communities. 
It will welcome the oppor- 
tunity to co-operate with any 
community interested in indus- 





“ 


weustowurciy  tfial expansion. 


Lone Star“Gas Co. 


Dallas, Texas 
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Preparing for 1930 


(Continued from Page Seven, 


expansion of the Chamber’s membership 
follow: ’ 


Dallas Needs New Industries 


The Chamber of Commerce has under 
way a well-thought-out, definite program 
to secure new industries. Its ground work 
was laid in the surveys, made by foremost 
national engineering concerns at a consid- 
erable expense to the Chamber, which 
surveys developed the types of manufac- 
turing most feasible for Dallas. This was 
followed by the campaign through which 
more than $500 was raised for national 
advertising over a three-year period. In- 
dustrial Dallas, Inc., was formed to handle 
this advertising. It is utilizing the recom- 
mendations in the surveys in work for 
more industries. Dallas now has more 
than 1860 national firms with offices at 
Dallas, and nearly 200 of these have come 
in since the advertising campaign began. 
In aggressively following up the various 
prospects developed a considerable ex- 
pense is falling upon the Chamber of 
Commerce, and this will increase as the 
campaign continues. Many trips should 
be made, as well as special surveys; vis- 
iting officials of firms must be carefully 
looked after, and scores of other details 
involving expense arise. 


The Aviation Program 


Every wide-awake citizen knows the 
progress aviation has made throughout 
the world the past few years. In the early 
days Dallas was perhaps not as aggres- 
sive as it should have been in efforts to 
secure new railroad lines, and this policy 
resulted in a handicap for many years. 
Dallas faces the same situation today with 
reference to air lines. The Chamber of 
Commerce has been endeavoring to the 
best of its ability, considering its limited 
budget, to help Dallas become one of the 
really important aviation centers of the 
nation. During the past year its avia- 
tion activities have cost the Chamber ap- 
proximately $20,000. This was an addi- 
tional burden of which a Chamber of 
Commerce twenty years ago would never 
have dreamed. The Chamber should use 
even more money to help Dallas keep 
step with this and other calls of advanc- 
ing civilization. 


Our Highway Program 


Another emergency that has arisen 1s 
the highway situation. Everyone knows 
that the city without paved highway con- 
nections in all directions is a “back num- 
ber” in this day of ever-increasing auto’ 
mobile statistics, bus and motor freight 
lines and automobile tourists. The High- 
way Committee of the Chamber of Com 
merce is working diligently to see that 
Dallas has paved roads into all strategic 
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territory. It was found necessary the past 
year to put on our payroll for the first 
time a foremost highway engineer. Our 
Highway Department is now costing the 
Chamber $13,500 a year, but there is no 
direction in which money could be spent 
more wisely. Supplementing this sum is 
$2,200 for maintaining a Highway In- 
formation Bureau, where transcontinental 
tourists and others who call at the Cham- 
ber may be rendered service. 


Other Needs 


How can the Chamber be expected to 
carry these new expenses and at the same 
time continue its previous activities when 
its income is approximately the same as it 
was a few years ago? Its Wholesale, Re- 
tail and Manufacturers’ Departments are 
most important. Competition in the con- 
vention field is continually growing 
stronger and the Convention Department 
must be strongly supported. The Traffic 
Department is one of vast importance to 
Dallas, saving local shippers many thou- 
sands of dollars each year. Good-will over 
the trade territory is carefully safeguard- 
ed by the Southwest Development Service 
Bureau. Our Agricultural and Home 
Demonstration Departments fill a vital 
need. Our Publicity and Information De- 
partment have ever-increasing opportuni- 
ties for service, and various other depart- 
ments of the Chamber and miscellaneous 
activities bring worthy and imperative 
calls for funds. 

QD 


“Hello, Sam. What are you doing 
now?” 
“Oh, I’m a contractor.” 
“A contractor—that’s great! What 
line?” 
“Debts.” 
Da 


Student—“And poor Harry was killed 
by a revolving crane.” 
Englishwoman — “My word! What 
fierce birds you have in America.” 
eae 


NO SALE 
“Sir, I have an attachment for your 
daughter.” 
“Young man, when my daughter needs 
accessories, I°ll buy them for her.” 
QD 
ENTOMOLOGY 
Two colored gentlemen who had just 
reduced the population of a hen roost 
were making their getaway. 
“Laws, Moses,” gasped Sam. “Why do 
you spose them flies follow us so close?” 
“Keep gallopin’, nigger,” said Mose, 
* them flies is buckshot.” 
OD 
Teacher: “Willie, why do you write 
‘Bank’ with a large B?” 
Willie: “Because Daddy said a bank 
was no good unless it had a large capital.” 
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Exchange 


PHONE 7-1220 


HARRY BENNETT 
(Successor to RAYMOND STUDIO) 
COMMERCIAL PHOTOGRAPHY 


2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 


405 Santa Fe Bldg. 
8 Years in Dallas 


2-8084 2-8084 


Can Wr >> 
eal) Wess Ds 


Sei — i 


Uy 
107 Construction Industries Bldg. 











NEW AND USED.... 
OFFICE DESKS 
CHAIRS 
FILING CABINETS 


ASKEW 


Office Furniture 


310 North Akard Street 












JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 


Standard and 
Portable Typewriters 
1519 Commerce St. 











Buy Here 
Save Money 


TABLES 









Office Phone 
7-5561 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 
Loose Leaf and Binders 


416 South Ervay Dallas 







PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 


aps, etc. 
JNO. J. JOHNSON 
1912 N. St. Paul St. 









2-80€7 














Freight 






Hunter-HayesCo. 


Southwestern Representatives 


HOUSTON SAN ANTONIO 
DALLAS 
























































on £ 
ND NOW.. 
San Francisco and IRIS 
Salt Lake City have yt 


natural gas. From _ff 

Atlanta to Seattle, 

people have set their heads on an automatic 
heat like Dallas’....rich, spotless, inexpensive. 


for HEAT . . for COLD 
for MANUFACTURING 


THE DALLAS GAS COMPANY 


Dispensers of Natural Gas 


































Martin Stationery Co. 
Legal Blanks 


“Service That Satisfies” 
914 Main St. Phone 2-1992 


Texas Press Clipping Bureau 

Athletic Club Bldg. Established 1910 
DALLAS, TEXAS 

Every Business Man reads CLIPPINGS 
the newspapers with mind REPORTS 
alert for any information 
that may affect, directly or indirectly, his 
own problems. 
Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 
Let us send you what you are interested in 
from Texas papers—we read them all, big 
and little. 


























Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 


203 Central Bank Bldg. 
Phone 2-3822 































515 Republic Bank Bldg. Tel. 2-1659 


W. J. POWELL 


Consulting Engineer 









City Planning and Zoning 
Public Utility Rates and Valuation 
Municipal Engineering 
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S. L. EWING 
COMPANY 
TYPEWRITERS 


1606 Commerce 
2-3026 Dallas 





FRANK ROGERS 


Photographs For All Purposes 
1304 Elm Street 
Phones 2-8026, 2-8027 















Light’s Golden Jubilee 


Celebration of the fiftieth anniversary 
of the incandescent electric lamp by 
Thomas A. Edison is in progress through- 
out the United States. It is observed in 
programs featuring light, to lead up to 
October 21, the birthday of the first prac 
tical incandescent lamp. In Dallas a pro- 
gram in keeping with the national celehra- 
tion will be observed and every employee 
of the company will have an opportunity 
to participate in it. 


The tremendous progress made in 
lighting during the past fifty years is a 
source of pride to every man and woman 
engaged in electric service. A definite 
idea of this progress may be gained from 
a summary that has been worked out on 
the basis of comparative costs for light- 
ing. It may be presented in this way: 


Light one room with a 100-watt Mazda 
lamp for 1000 hours. Light another room 
to the same degree of brightness with re- 
plicas of the first commercial incandescent 
lamp. Pay seven cents per kilowatt-hour 
for current. Now light a third room just 
as brightly with candles and keep replac- 
ing the candles for 1,000 hours. Here 
would be your light bill at the end of 
that time: 


Room No. 1, 100-watt Mazda 
ne Ete ates ee oe! $7.35 

Room No. 2, Original incandes- 

I cdckeses operate Was Sach ee 68.75 

Room No. 3, Candles.................. 1,500.00 


These figures graphically tell the story 
of Edison’s gift to the world of light and 
the 50 golden years of development in the 
industry in which we are engaged. Every 
man and woman active in the industry 
can justly claim a share in this magnificent 
development. This is our service to our 
neighbors and our community. 


Sy 


ANATOMICAL ADVICE 


Get up on your toes. 

Put your best foot forward. 
Stiffen your backbone. 
Throw out your chest. 
Hold up your chin. 

Keep a stiff upper lip. 

Keep your eyes and ears open 
And your mouth shut. 

Use your head. 

Go ahead and 

Get ahead. 
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GOOD many years ago 
A offer of a position 

came to me. The posi- 
tion was in Dallas. As a mat- 
ter of fact I knew little about 
Texas but somehow that name 
“Dallas” was as familiar to me 
as if it had been New York, 
Chicago, San Francisco or any 
of the great cities of America. 
I accepted the position but the 
question of why the name 
“Dallas” should be so familiar 
to my mind struck me as being 
peculiar and I decided to find 
the reason for it. Coming to 
Dallas on the train I questioned 
several as to Dallas and invar- 
iable I got the same answer. 
“Sure, Dallas is a great place. 
Dallas is going to be one of the 
greatest cities in the South- 
west.” 


Reaching Dallas I found the 
same confident spirit among 
those living here. “Sure, Dallas 
is going to be one of the great- 
est cities in the Southwest.” 

Several years later I spent a 
great deal of time traveling 
about the country and every- 
where I went I found that 
same spirit only the answer be- 
came, “Sure, Dallas is a fine 
place. It IS the greatest city 
in the Southwest.” 


Both during the time in and away from Dallas I have 
studied that spirit. Lately I have become better ac- 
quainted with the reason for that spirit. There is little 
doubt in my mind but that it originated in the hearts 
and minds of a comparatively small group of Dallas 
men whose hearts were simply set on the success of 
their city. They worked so hard at their job of making 
their city successful that in turn they become successful 
themselves. As far as I can discover Dallas first set 
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rials written by members of the Dal- 
las Advertising League on the general 
subject of “Advertising” in Dallas. 
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gq This is the second of a series of edito- 


By LORRY A. JACOBS 
Southland Life Insurance Co. 
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On The Cover 


What half a century can do to a city 
when men are determined to rise above 
mediocrity is graphically shown on this 
month’s cover of Dallas. Primarily it is 
designed to show that while the rest of 
the city has progressed at a rapid rate the 
Trinity valley, separating Dallas from 
Oak Cliff, has not changed since 1872, 
1| the date of the older photograph, when 
the first bridge was thrown across the 
Trinity. The valley, spurned by the 
builders of the past, is now to become a 
great industrial section. 
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out to make itself a railroad 
center and Dallas became a 
railroad center. 


The mind of Dallas was then 
set on making itself the leading 
trading center of Texas and 
Dallas became exactly that. 
Dallas as a cotton center; Dal- 
las as a great jobbing center; 
Dallas as the home of the finest 
residential section in America 
—bar none; Dallas as the focal 
point for financial and insur- 
ance activities. All these moved 
unfalteringly on. 


Many plans are under way 
by various organizations here 
to better, not only their own 
immediate businesses, but to 
assist in the greater plan of 
building Dallas. The Dallas 
Advertising League, profes: 
sional associations, luncheon 
clubs and trade groups are all 
planning to co-operate with In- 
dustrial Dallas, Inc., and the 
Dallas Chamber of Commerce 
in pushing Dallas in all its va- 
ried activities to an even 
greater Destiny. 

Most of these plans are 
formed and almost ready for 
undertaking. Some are yet in 
the process of formation and 
will be announced later. 

It is sufficient to say that 


never, in the history of the city, has a city so whole - 
heartedly joined its various forces in the promulgation 
of a single idea—greater Dallas. 

A generation from today, when the boys of today are 
the mature business men of Dallas; when the business 
men of today are the retired “pioneers,” men will gather 
and talk of the historic years 1928, 1929 and 1930. 

Dallas Spirit means “That characteristic that urges 
the men of today to build for those of tomorrow.” 
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What Aboat Yoarself 


Are you taking advantage of this potential 
but inexpensive method of selling your 
product for profit? 
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You Realize 


That your competitor would give much of 
his advertising appropriation—just to put 
his own enclosures in your mailings? 


Few mediums offer such exclusive circulation 
as do envelope or package inserts explaining some 
exceptional feature of your service or product. 
No advertisement of a competitor can be read 
with your enclosures. Sent out with your reg- 
ular letters, packages and monthly bills, the mail- 
ing expense is practically nothing. 

The Texas Publication House, with years of 
experience in designing and producing direct ad- 
vertising, is ready to assist you in planning 
effective enclosures for your mailings. 


TEXAS 
UBLICATION HOUSE, Inc. 


2500 McKINNEY AVENUE at Fairmount 


DALLAS 





Telephone 
27-1124 





_ WHO’S WHERE IN 
DALLAS 


This advertisers index is published as 
an aid to the reader, but the publishers 
assume no responsibility for errors or 














omissions. 

Abbey Brothers 33 
Adleta Show Case & Fixture Mfg. Co......... 31 
American Beauty Cover Co................. a | | 
American Exchange Bank ........... a, ee 
Askew Office Furniture Exchange.................- 35 
Atlas Metal Works 30 
Bennett, Harry ..... 35 
Brown Cracker & Candy Co...............:...c000 30 
Boyd Printing Co. 4 





Burgess, Burgess, Chrestman & Brundidge 33 




















Callahan Construction Co...... 26 
Cannon Ball Towel Supply C 26 
Carter, W. F., Jr 36 
City and County of Dallas Levee Improve 
ment District 1, 2.3 
Curtis-Cowan-Van Huss, Inc, ......0eeeeceee 23 
Dallas Art Glass and Mfg. Co............-.000-++ 30 
Dallas Morning News 5 
Dallas Gas Company. 36 
Dallas Label & Box Works 36 





Dallas Power & Light Co..... 
Dallas Transfer & Terminal Warehouse Co. 28 



































































































Dallas “Typreertitier G0. ccsskcissscccvcescessscsersese 35 
Dorsey Company 20, 21 
Ediphone 32 
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W. F. Lloyd 28 
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Martin Stationery Co. .........ccccccccscccessessescsees 36 
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Mosher Steel & Machinery Co.... 32 
Myers, Noyes & Forest 24 
Nuss, Henry 35 
Oak Cliff Paper Mills 30 
Penniman, Inc. 31 
Powell, W. J. 36 
Prendergast, A. C. 24 
Republic National Bank a ae 
Restland Memorial Park ae | | 
Rogers, Frank 38 
Safety Tire Co. RP 
Schoolar-Bird  ....... 28 
Schepps-Kleber Baking Co. ................s0-sessees 31 
State Fair of Texas 29, 40 
Stewart Office Supply Co...................sc-scesesee- 6 
Southwestern Bell Telephone Co. in oe 
Southwestern Blue Print Co..... 35 
Texas Press Clipping Bureau 36 
Texas Publication House, In 38 
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Life, Health and Accident Insurance by 
an Old Line Texas Stock Company 

The I. T. A. has paid nearly 

$2,000,000.00 in benefits to 

policyholders or to their de- 

pendents since organization 


in 1903. We are proud of our quarter of a 
century of unexcelled insurance service. 


INTERNATIONAL TRAVELERS 
ASSURANCE COMPANY 
Dallas, Texas 


PRICE CROSS, President 
BEN HAUGHTON, Sec'y-Treas. 
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to get the Most 
Out of your [nter-city Calls 





_o.° ee oC? Oo 
-"@ %.°%e" ee *e%e"e"e" et ed 


° ~ 
oer eee e ee 


Vy Setenet 
\\ bee 


ii 


Wuite every hour is telephone hour, 
there are certain periods of the day bet- 
ter than others to place your inter-city 
calls. Between 9:30 a.m. and 11:30 
a.m., for instance, executives are usually 
busy answering correspondence, seeing 
visitors and attending to other - de- 
tails. Your calls—those that do not have 
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to go through immediately—are more 
likely to receive undivided attention if 
made in the less crowded periods of the 
business day. 

In fact, many business men prefer being 
called by telephone before 9:30 in the 
morning, others just before 2 o'clock, 
and still others after 4 in the afternoon. 


lL <Anm advertisement of the Southwestern Belt Telephone Company _| 
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From Broadway 
To Texas \_ 


Biggest 
Theatrical 
Attraction 

of the 

Season! 


+++ 
100 Per Cent 
R-E-A-L 
Stage 
| Entertainment! 








STATE 


Messrs. _ 
Shubert’s | 


“The RED 
ROBE” 


Walter Woolf 
& Broadway Cast . 
~ of 150! 


\ the Year’s 
Triumphant 
Success! 








Advance 
Seat Sale 
Breaking 
All Previous 
Records! 


+48 Be 
Get 
Your 


Seats 
Now! 


New and Bigger Downtown Box Office 


Quickest service ever! Six ticket windows—no waiting, no lost time! 
Located in Baker Hotel, corner Akard and Jackson Streets, Dallas. 


Phone 2-8833 or 17-5176 





Mail Orders 


Send check or money 
order, with list of 
seats and performance 
wanted, to State Fair 
Box Office, Box 1599, 
Dallas. 


Performances Prices (No Tax) 
Boxes $3.00 
Ist Floor .... $2.50-$3.00 
Balcony ...... $1.00-$2.00 
(No reservations held 
after 5:30 p. m. of 
day preceding perform- 
ance.) 


One performance night- 
ly, Oct. 12-27. Matinees 
Tuesday, Thursday, 
Saturday, Sunday, 
except first day. 











FAIR of TEXAS- Dallas, Oct. 12-27 
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